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The Consumer Insider
Better businesses. Smarter consumers.

If  you’re looking to buy a car, Presidents’ Day may be a good time to 
shop for a deal. But before you buy, be aware of  your rights if  your 
new or used car turns out to be a “lemon.” 

New and Leased Car Lemon Law 
The Massachusetts New and Leased Car Lemon Law protects con-
sumers who have serious defects in their new cars. A “lemon” is a 
new or leased motor vehicle that has a defect which substantially 
impairs its use, market value or safety. If  your vehicle has a substan-
tial defect that still exists after repair attempts, then you may have the 
right to a refund or replacement vehicle. 

Used Vehicle Warranty Law 
The Used Vehicle Warranty Law protects consumers who buy used 
vehicles from a dealer or private party. The law requires dealers to 
provide a written warranty against defects that impair the vehicle, and 
requires private parties to disclose any known use or safety defects.

Lemon Aid Law 
The Massachusetts Lemon Aid Law allows you to cancel a contract or 
sale if  your vehicle fails to pass inspection within seven days from the 
date of  sale AND if  the estimated costs of  repairs of  emissions or 
safety defects exceed 10 percent of  the purchase price. 
The Lemon Law allows for arbitration if  both parties cannot agree 
that the standards for a refund have been met. For more information 
about the Massachusetts Lemon Law, contact the Offi ce of  
Consumer Affairs & Business Regulation. 

Consumer Affairs & Business Regulation is conducting a series of  in-
formational seminars for business owners and other parties interested 
in learning more about the I.D. theft regulations and how to protect 
their customers.
Seminars will be held around the state to give business owners an 
opportunity to fi nd out more. Visit  www.mass.gov/oca for updates, 
because new seminars will be added. For more information on a par-
ticular seminar, contact the presenting host listed below.

MAAPS Workshop 
   (Marlborough)    February 10   10:00-12:00
AIM (Andover)    February 12     1:00-3:30
Cape Cod Chamber of Commerce 
   (Hyannis)    February 24   10:00-12:00
AIM (Chicopee)    March 9           9:30-12.00
Gardner Chamber of Commerce  March 11       12:00-1:30
MCLE Panel (Boston)   March 17         1:00-5:00
Cambridge Chamber of Commerce March 24         8:00-9:30
   (Tentative)
CMEA (Worcester)   March 25         9:00-11:00 
Rappport/Suffolk Seminar  June 5           8:00-12:00 

ID Theft Regulation Seminars Scheduled

For victims of  identity theft, the headaches 
can last long after bank information has been 
changed and new credit cards have been issued. 
Getting a car loan, a mortgage or a new credit 
card can be diffi cult when trying to explain or 
prove personal information 
was stolen and misused.

Since November 2007, there 
have been over 470 reported 
losses of  personal information 
affectng almost 700,000 MA 
residents. It is time for busi-
nesses and other holders of  
personal information to ensure 
that information is kept safe.

The Commonwealth of  Massachusetts will man-
date new protections through fi rst-in-the-nation 
standards to keep information safer.

The new regulations, that take effect January 1, 
2010, mandate that a business or other entity 
that compiles and holds onto personal informa-
tion – your name, along with an account or card 
number, or Social Security number – protect it 
from potential thieves. If  it’s electronic personal 
information being transmitted wirelessly, over 
public networks, or stored on laptops or other 
portable devices, it will have to be encrypted to 
make it unusable for potential thieves. Encryp-
tion of  personal information stored on portable 
devices other than laptops, like PDAs or fl ash 
drives, must be in place by January 1, 2010.

Your identity can be stolen in just a moment, but 
it takes months after a theft for a victim to fully 
recover and be sure the incident is behind her. 
We’re pleased to be making this step forward to 
ensure that your personal information is safer, 
and that fewer MA residents will have to deal 
with the aftermath of  identity theft.

Undersecretary 
Dan  Crane
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The Offi ce of  Consumer Affairs & Business Regula-
tion recently conducted a survey about warranties for 
desktop personal computers (PCs). As an example of  
what is available to consumers, we surveyed retailers 
Best Buy, CompUSA, Sam’s Club and Wal-Mart, and 
manufacturers Acer, Dell, Gateway and Hewlett Packard 
(HP).  We found that not all warranties are the same so 
consumers should be aware of  what is included and the 
options that are available.
When does the warranty become effective? 
Acer and Gateway warranties become effective on the 
date of  purchase while Dell’s warranty begins when 
the machine leaves the factory. HP’s customer support 
informed us that their warranty becomes effective when 
the product is registered; however, their website states 
that the warranty becomes effective on the date of  pur-
chase or lease from HP. 
How long is the warranty and what’s included? 
All manufacturers surveyed offer a free, one-year war-
ranty that covers hardware, and can be extended for 
an extra cost. Acer will also cover software problems 
for up to 90 days. If  you do have a problem with your 
PC, manufacturers may also differ in the way that they 
provide service. Some manufacturers require that you 
send your PC to them. To have a technician service your 
PC at your home, you may have to purchase extended 
coverage. 
Retailer warranty vs. manufacturer warranty?
Best Buy offers a basic warranty and an expanded ac-
cidental warranty. CompUSA offers a standard 30-day 
guaranty that covers hardware.  Sam’s Club offers 
extended warranties in addition to the manufacturer’s 
warranty that cover everything except for intentional 
damages. Wal-Mart offers a two-year warranty, which 
will pick up after the one-year manufacturer warranty 
runs out. 

Review options carefully so that you are not paying ex-
tra for something that is already included in the manu-
facturer’s warranty. Think carefully before purchasing 
extended coverage as the cost of  repairing your PC may 
be comparable to what you would pay for an extended 
service plan. 

Foreclosure Prevention Workshops 
to visit Lowell and Brockton

After an appearance at a Jan. 23 Marlborough Chamber of  
Commerce breakfast focused on ID theft, Undersecretary of  
the Offi ce of  Consumer Affairs & Business Regulation Dan 
Crane (second from right) stands with (from left to right) Sen. 
Jamie Eldridge (D-Acton), Mary’s Credit Union President Jack 
Caulfi eld, Marlborough Regional Chamber of  Commerce Presi-
dent Susanne Morreale Leeber, and Assistant Vice President of  
Avidia Bank and Chairman of  the Chamber’s Board of  Direc-
tors David Morticelli.
Photo courtesy Catherine Gregory Mogavero/Marlborough Chamber of  
Commerce.

*****January 16th A public hearing was held on the new 201 CMR 17.00 identity theft regulations, which will require 
businesses to encrypt electronically-stored or transmitted consumer information.  Sixty-four citizens submitted com-
ments or written testimony, including 13 live testimonies. *****January 12th WHDH’s Hank Phillippi Ryan produced 
a segment examining troubles consumers may encounter upon joining a fi tness club, and provided tips on how to avoid 
payment pitfalls.  “Hank Investigates: Health Club Hints” featured an interview with Undersecretary Dan Crane.  Un-
dersecretary Crane reminded consumers that those joining a health club do not need to use automatic withdrawals or 
other electronic payment systems, and can use cash for payment if  they prefer. *****January 7th The Division of  
Banks granted public access to its foreclosure database at www.mass.gov/dob for residents interested in tracking fore-
closure trends in their town or city.  Commissioner Steven Antonakes said, “Having a centralized database of  foreclo-
sure sales adds to our pool of  resources, strengthening and supporting our tailored response to foreclosures.... Opening 
the database to the public will allow community organizations to target their efforts in much the same way.”

OCA in the News 

Before Purchasing a Computer 
Evaluate Warranty Options

The Offi ce of  Consumer Affairs is continuing its series of  
Foreclosure Prevention Workshops in April, with events sched-
uled in Lowell on Thursday, April 2, and Brockton on Friday, 
April 3. Each workshop will be from 2 to 8 p.m.  Check www.
mass.gov/foreclosure for updates.

Consumer Protection Week Focuses 
on Smart Financial Choices

In the current economy, being smart about money and fi nan-
cial decisions is more important than ever. During National 
Consumer Protection Week, March 1-7, Consumer Affairs will 
be focusing on money matters.

OCABR is planning an active week full of  tips and informa-
tion for consumers that will be posted on the offi ce’s website, 
www.mass.gov/oca. The special National Consumer Protection 
Week section will offer daily tips, information, and resources 
for visitors to be able to make informed decisions and become 
smarter consumers.


