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News From 
the Undersecretary

When a homeowner is facing 
foreclosure, the first thing we tell 
that person is to start a dialogue with 
their lender. In reality, however, the 
mortgage lender has already started that 
conversation.

The first notice a 
homeowner gets that 
her bank or servicer 
is moving toward 
foreclosure is a “right-
to-cure” notice. This 
tells the homeowner 
he or she has 150 days 
to get the mortgage 
up to speed or find a 
modification in order 
to save the home.

Unfortunately many 
of  these notices start the dialogue 
poorly. The notice may not include vital 
information, like how to contact the 
lender or a local housing counselor. For 
non-English speaking homeowners, 
alternative-language information is not 
available. Some notices are designed in a 
way that it does not look like important 
information – almost like junk mail – and 
the homeowner disregards the notice.

The Patrick-Murray Administration’s 
Division of  Banks is in the process of  
putting together regulations that will create 
a right-to-cure notice that will be clear to 
homeowners and provide information that 
will help homeowners understand their 
situation and their options. Over the last 
few weeks, the Division has been across 
the state, hearing from housing advocates 
and others about the best way to put 
together this notice.

Our goal is to keep as many families as 
possible in their homes. The best way to 
make that happen is for homeowners and 
lenders to have a productive discussion 
from the beginning of  the process, 
reviewing the situation and working 
toward a modification that is beneficial 
to both homeowner and lender. In order 
to make that discussion as productive as 
possible, a clear right-to-cure notice is 
necessary so homeowners understand the 
stakes and the options.

Undersecretary 
Barbara Anthony

S’NO JOKE
When you’re 
staring down 
your landlord in a 
heated argument 
over whose job 
it is to get rid of  
snow, you might be able to let 
the cooler head of  the law sort 
things out.

While some leases include 
specific details on snow 
removal, there are state laws 
in place that detail who is 
responsible for moving the 
snow. It is the landlord’s job 
to remove the snow on the 
entrances and exits that are 

common for more 
than one unit of  
the building. If  
the walkway or 
stairway serves only 
one unit, the unit’s 

resident must clear the snow. 
Whose responsibility it is to 
clear a driveway depends on 
the town, so check local town 
codes to find out.

If  there is snow or water 
entering from the roof, or 
closed windows or doors in 
your building or apartment, 
it is also your landlord’s 
responsibility to fix it. 

Laws Detail Who 
Gets Shoveling 

Backaches

March 6-13 is National Consumer Protection Week, and for the 
second straight year the Office of  Consumer Affairs is teaming 
with other agencies to spotlight local consumer issues.

The theme of  NCPW is “Information Destination,” and is 
designed to give consumers timely information regarding money 
management, credit and debt, identity theft, and other issues. On 
March 9, the Office of  Consumer Affairs will join the Attorney 
General’s Office, Federal Trade Commission, Better Business 
Bureau, and United States Postal Service in discussing the biggest 
consumer issues of  2010, with tips on how to avoid those pitfalls 
in 2011. 

State Issues Get Focus during
National Consumer Protection Week
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FACT vs. FICTION

You can find out more about consumer issues and what 
the Office of  Consumer Affairs is doing by following 
our electronic platforms. Get instant news and updates 
from Twitter, follow discussions on Facebook, and 
see video of  press conferences and other events on 
our YouTube channel. Click on the logos below to go 
directly to our pages.

Don’t Miss a Thing

Don’t Let Scams Blunt Cupid’s 
Arrow on Valentine’s Day

Valentine’s Day is a day to show your 
significant other how much you 
care with a romantic card, dinner 
reservation, flowers, jewelry or 
other gift. It is also a popular 
time for scam artists to prey on 
the emotions of  the occasion. 
Here are some popular scams 
that can take bloom off  
the Valentine’s rose:

Flowers
If  you plan to order 
flowers, the safest way 
is to get a referral from a 
family member or friend, or 
visit a local florist directly. If  

you order flowers online, be sure that 
the florist’s location and all fees are 

disclosed before purchasing. Some 
companies advertise themselves as 
local florists when they are really 

third-party telemarketers with no 
experience in the floral industry. 

Ecards
Don’t open an ecard without 
verifying who sent it first. 
Even if  it comes from 

someone you know, he or 
she might have been the 
victim of  a virus. Contact 

the sender to make sure that 
he or she actually sent the ecard. 

Online Dating & Social Networking
Online dating and social networking 
sites are scoured by  hackers looking to 
get personal information. Be especially 
wary of  “free” dating sites as they will 
most likely have less monitoring of  
your private information. 

The bottom line: Before you purchase 
that special gift, shop around. Get 
referrals from family and friends. Check 
with the local Better Business Bureau 
to see if  anyone has filed a complaint 
against the merchant. And, know the 
retailer’s return policy.  

Have a happy Valentine’s Day! 

Holiday Shoppers Ignore Credit Offers
An online survey by the Office of  Consumer Affairs found that three out of  
four shoppers are subjected to pitches for a retailer credit card while purchasing 
gifts, but almost always decline the offer.

The results of  the December and January survey found that 75 percent of  
shoppers this holiday season were solicited by a retailer to apply for a credit card. 
Of  those who were solicited, 83 percent said they did not apply for the card. 

To see all of  the results of  the survey, click here. The current survey 
gauges consumer knowledge of  home improvement contractor rules. To 
take that survey, click here.

Most participants in an OCA online survey 
said they shop both online and in stores during 
the holiday season. To see all of  the results of  
the holiday shopping survey, click here.

Fiction: If  I see two prices for the same item at a 
grocery store, they can charge me either price.
Fact:The Massachusetts Item Pricing Law requires 
food and grocery stores to sell any item at the low-
est price indicated on an item, sign or advertisement. 
The law requires food and grocery merchants to 
individually price most items with the actual selling 
price, however there are many exceptions to the price 
marking rule. If  a scanner’s price for an item does 
not match the advertised price please report this to 
the Division of  Standards.

Fiction:Companies who issue gift certificates or 
cards can charge me fees for not using my gift card in 
a timely manner.
Fact:Dormancy fees charged for not using a gift 
card for a retailer are not allowed in Massachusetts. In 
addition gift certificates must remain valid for at least 
seven years and are not subject to any fees. However, 
on cards with the logo like Visa or MasterCard, fed-
eral rules apply, which do allow annual dormancy fees 
and a five-year expiration date. 

Undersecretary 
Barbara Anthony 
testifies at a Division 
of  Banks hearing on 
foreclosure right-
to-cure notices and 
reverse mortgages. To 
watch a video of  the 
testimony, visit our 
YouTube Channel.

Q4 - What is your shopping preference?

Online only 12%

Stores only 19%Online and 
stores

69%
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