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News From 
the Undersecretary

Our community banks in Massachusetts 
have many great products and services, and 
one of  those great products is the “18-65” 
bank accounts that are offered for free by all 
state-chartered banks. Unfortunately, many 
consumers do not know about these accounts, 
and my office wants to 
change that situation by 
raising the profile of  these 
products.

These checking and 
savings accounts are free 
to consumers 18 years 
old and younger, and age 
65 and over, come with 
no maintenance fees, no 
minimum balance, and no 
fees for checks, deposits or 
withdrawals.

These accounts help two parts of  our 
communities that benefit greatly from free 
accounts. For children and young adults, an 18-
65 account is a great way to learn about banking 
and managing money. Owning and maintaining 
a checking account can reinforce valuable 
lessons that can last a lifetime.

For our seniors, these free accounts can save 
money to participants each month by not 
having to pay banking fees attached to most 
checking accounts. With services like debit 
cards, online banking and other programs 
usually attached to the 18-65 accounts, seniors 
can still have access to the banking services 
we’ve come to rely on as technology has 
expanded.

The 18-65 accounts are not the only option 
for residents seeking lower-cost accounts. Last 
fall, along with a consortium of  banking and 
community organizations, we announced the 
“Save Money! Bank on It” program that offers 
low-cost accounts to Massachusetts residents. 
With annual fees as low as $36, these accounts 
are much better options than check-cashers and 
other non-bank options.

All of  these accounts, whether through 
the “Save Money!” campaign or the 18-65 
accounts, are often unknown and underutilized 
by consumers. We continue to work on 
highlighting these accounts and encouraging 
consumers to get into bank accounts that 
provide quality services at a lower cost.

Undersecretary 
Barbara Anthonyhe state’s identity theft protection law requires all 

Massachusetts businesses to shred documents containing 
their customers’ personal information. Consumers can take 
additional steps to protect themselves from identity theft by 

carefully managing their personal information at home, too. 

Shredders are available at most office supply stores. Cross-
cut shredders provide more security than strip-cut shredders. 
Shredding services or shred events, like the one held in Cambridge 
on March 12, are good ways 
to shred your documents at 
no charge.

Shred all documents 
containing personal 
information, including your 
Social Security Number, 
name, address, phone 
number, account numbers, 
or driver’s license number. 
The following are examples 
of  documents that should 
be shredded: 

Financial documents (i.e. • 
bank and credit card 
statements, tax returns, 
investment records, 
utility bills, etc.) 

Pay stubs (keep for at • 
least three months)

Canceled checks• 
Pre-approved credit offers and credit applications • 
Receipts (ATM, household, credit card, etc.) • 
Insurance and medical records• 

For more information about protecting yourself  from identity 
theft, visit our website.

Undersecretary Barbara Anthony 
discusses shredding at Cambridge’s Shred 
Day on March 12. OCA Consumer 
Education Specialist Stephanie Barnaby 
drops off  a few items to be destroyed 
during the event (photo top).

Use 
Your Head...

PLEASE SHRED
T

http://www.youtube.com/watch?v=LTh81oUDWE0
http://www.youtube.com/user/massconsumer
http://www.mass.gov/?pageID=ocatopic&L=3&L0=Home&L1=Consumer&L2=Identity+Theft&sid=Eoca
www.mass.gov/consumer
www.twitter.com/mass_consumer
http://www.facebook.com/massconsumer#!/pages/Massachusetts-Office-of-Consumer-Affairs-Business-Regulation/177510678950809?sk=wall
http://www.mass.gov/?pageID=ocasubtopic&L=4&L0=Home&L1=Consumer&L2=Banks+%26+Banking&L3=Bank+On+It&sid=Eoca
www.massitsallhere.com
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March 6-12 was National Consumer 
Protection Week, and to celebrate, 
the Office of  Consumer Affairs an-
nounced its Top 5 consumer issues of  
2010. At the press conference, Under-
secretary Anthony reads a Proclama-
tion from Governor Patrick as David 
Monahan from the Attorney Gen-
eral’s Office looks on (photo above). 
Also speaking at the event are Joseph 
Gugliotta from the US Postal Inspec-
tor Service (photo below left), consumer 
Linda Finnegan who discussed her 
auto insurance issues (photo right), 
and Paula Fleming from the Better 
Business Bureau (photo below right).

Fast Tax Refund Option 
Might Not Be Best

For many taxpayers income tax season ends 
with a refund check, and the desire to get that 
money as fast as possible is understandable. 
However, the fastest option to get money 
back – often through a refund anticipation 
loan from a tax preparer – is not the best 
option.

Despite their marketed appeal, these are 
not instant refunds, rather, they are costly, 
short-term loans secured by the taxpayer’s 
anticipated tax refund. There are fees that 
eat away at your refund. Additionally, if  
your refund is denied, less than expected, or 
paid to other creditors (like past taxes, child 
support, school loans, and more), you will still 
have to repay the loan. If  you can’t repay it, 
your credit rating may be hurt and the bank 
may send your account to a debt collector. 

Alternatives to refund anticipation loans 
include filing your tax return electronically 
and having the refund deposited directly into 
your bank account. Refunds are generally 
delivered electronically in less than two weeks, 
a relatively short wait time without paying 
excessive fees. 

Survey Finds Some 
Misconceptions in 
Contractor Rules

The Office of  Consumer Affairs recently 
completed a survey of  homeowners and home 
improvement contractors that found some areas 
of  contractor rules need more education.

In the survey, respondents were asked if  a 
contract can require homeowners to pull 
permits on a project, and 60 percent of  the 
191 respondents incorrectly answered it was 
allowable. A small majority – 53 percent – said 
a contractor can require 50 percent of  the 
project’s cost as a deposit. Actually, contractors 
can only charge one-third upfront, unless 
special materials are required. Also, 80 percent 
of  respondents said a contractor is required 
by law to provide written invoice each time a 
homeowner is billed. That is not true, although 
written contracts should include a schedule of  
payments.

Educating consumers and contractors about 
home improvement rules is an ongoing effort 
by the Office of  Consumer Affairs. For more 
information about home contractor rules, visit 
the HIC section of  the website. For all the 
results of  the survey, click here.

The latest survey from the Office of  Consumer 
Affairs focuses on free banking accounts. 
To take the survey and find out about these 
accounts, click here. 

http://www.youtube.com/massconsumer#p/u/5/NhQaQQDG31E
http://www.mass.gov/Eoca/docs/advisories/RAL_Fact_Sheet.pdf
http://www.mass.gov/?pageID=ocatopic&L=3&L0=Home&L1=Consumer&L2=Home+Improvement+Contracting&sid=Eoca
http://www.surveymonkey.com/s/TL9WBXG
http://www.mass.gov/Eoca/docs/hic_suvey_results_022011.pdf

