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News From 
the Undersecretary

n the last 15 years, the Internet has 
gone from luxury to utility as we stay 
connected at home, work, and just about 
anywhere through smartphones and 

tablet devices.
But in staying so 

connected, we are also 
potentially exposing 
ourselves to identity theft 
and other hidden safety 
issues lurking just behind 
our homepages.

Internet safety is more 
an issue than ever as 
consumers occassionally 
gamble on unsecured 
wireless connections, and 
Internet criminals are 
becoming more sophisticated 
and prevalent. A little vigilance and common 
sense, however, can go a long way.

Do not give your personal information, 
including bank account or credit card 
information, to an entity you do not trust. 
Look for privacy policies and “e-trust” logos 
on retailers’ websites to ensure the sites you 
are buying items from are doing what they 
can to protect your information.

Make sure your computer’s software and 
virus protections are up to date. Newer 
software usually has updated protections 
built-in, and virus protection contracts 
can expire. Know your expiration date and 
renew – or upgrade – in time to protect your 
computer.

Last year, our Office promulgated 
regulations that require businesses and other 
entities to create written security plans to 
protect your information. We have found that 
businesses take data protection quite seriously 
as a matter of  trust with their customers. But 
we also know that even competent systems 
can sometimes be invaded by sophisticated 
criminal schemes. 

Unfortunately, the best piece of  advice is to 
always be on guard and always think before 
giving out personal information. Considering 
how often we are online these days, it is a 
habit that should be easy to form. 

Undersecretary 
Barbara Anthony

DRIVE AWAY THE
SUMMERTIME
BLUES
Before going on that family 

road trip, avoid the stress of  
car problems by making some 
seasonal checks to ensure that 
your family roadster is ready 
to go. First things first – make 
sure your car is up to date on 
its inspections and paperwork. 
Taking your car to your 

favorite mechanic for a check-
up is a good idea. If  do-it-
yourself  is your preference, 
make sure to check your 
car’s antifreeze, coolant and 
motor oil levels in addition to 
replacing those old windshield 
wipers. Check that your air 
conditioning works before 

you’re stuck in a sweltering 
traffic jam with no relief.
Summer heat can also put 

more pressure on your car’s 
battery and tires. Heat can 
shorten the life of  your car’s 
battery and can also expedite 
deterioration of  old tires. Make 
sure those parts of  your car are 
ready to roll.
As in any season, check 

ahead of  time to see if  there 
are potential problems in 
your driving itinerary such as 
flooded roads, construction, 
natural disasters, weather and 
major events. 
For more information visit 

the American Automobile 
Association’s website or the 
Office of  Consumer Affairs’ 
website.

How to Hit the Road 
Smoothly This Year

Are Prices Taking a Toll on Summer Plans?
Whether it’s the price of gas, lodging or amusement park tickets, 

there are a number of financial considerations families make before 
finalizing plans for the big summer vacation.

To get a better sense of what families are thinking about before hitting 
the road, the Office of Consumer Affairs has put together a short survey 
on summer travel plans. You can take the short survey by clicking here. 
We want to know what’s on your mind, and how costs might change 
your plans – if at all.

In our last survey, we gauged consumer knowledge on “18-65” 
accounts, which are no-fee bank accounts for consumers 18 or 
younger, or 65 and over. We found consumers are quite knowledgeable 
about these accounts. To see the results of that survey, click here.
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Real World, 
Responsibilities, 

Await New Graduates
Graduation means a new chapter in the happy grad’s 

life, but it likely also means new responsibilities when it 
comes to managing life and money. Here are a few tips 
for high school and college graduates to consider:
Money Management: Financial planning is critical for 

new graduates. Create a budget; track your spending; pay 
off  debt, especially those with 
high-interest rates 
(like credit cards); 
pay yourself  first 
by putting money 
each pay period into 
a savings account or 
mutual fund; and invest 
in a 401(k). For more, 
click on Five Smart Money 
Moves for New College 
Graduates.
A Guide to Renting Your First Apartment: It’s an 

exciting time as you may be venturing out on your own 
and looking for your first apartment. Learn about tenant 
and landlord rights and responsibilities.
Protect Yourself  from Identity Theft: Learn how to 

avoid becoming a victim of  identity theft and what to do 
if  you are victimized.
Get Insured: Health insurance is mandatory in 

Massachusetts. You can learn about options through the 
Commonwealth Connector if  your employer does not 
provide coverage. Learn about disability insurance, which 
can protect your future earnings. Shop around for auto 
insurance and get the best coverage at the best rate.

With the viral spread of  social 
media and more interconnectivity 
than ever, consumers should be 
wary of  where they are putting their 
personal information – and who has 
access to it. 
Sony’s PlayStation Network, along 

with over 70 million users, fell 
victim to data theft this past April. 
Personally identifiable information 
for all of  these users was stolen 
and now these gamers are more 
susceptible to identity theft. 
Information that Sony lost included 
users’ name, address, country, 
email, birth date and other personal 
information. 
What should you do after your 

information is stolen? Contact 
the company and find out if  they 
offer services such as free credit 
monitoring or identity protection, 
which may help prevent the misuse 
of  your information. Also keep an 
eye on what transactions appear on 

your credit card bill. If  you see a 
transaction you don’t recognize 
then report it to your credit card 
company immediately.
While it may not be realistic 

to protect every single bit of  
information about yourself  in 
the Information Age, you can 
try to limit it as much as possible. 
Look at the information you have 
about yourself  on Twitter and 
Facebook and ask yourself, “Is this 
too much information? Is this really 
necessary? Who can see this?” Most 
social media websites have privacy 
options to limit who has access to 
what information users can see, so 
make sure to use them.
PlayStation users can play 

online once again – but someone 
else might be playing with their 
information. To make sure you 
are protecting your information 
as much as possible, check out the 
OCA website for more details. 

Don’t Allow Video Game Fantasies to Become Real-Life Problems

Undersecretary   
Anthony participates 
in a conversation 
about health care cost 
containment with local 
business owners at 
Salem State Uni-
versity’s Enterprise 
Center on May 13. 
The discussion gave 
business owners the 
opportunity to update 
the Office on what 
they are experiencing 
in the marketplace.

Push to Lower Health Care 
Costs Continues

Last month, the Division of  Insurance completed two 
sets of  regulations that will help in the effort to make 
health care as affordable as it is accessible, creating group 
purchasing cooperatives and limited networks.

In May, Undersecretary Anthony met with small business 
owners to discuss ongoing efforts to lower health-care 
costs, and the Division of  Insurance will continue that 
discussion in June and July, holding informational sessions 
around the state focusing on cooperatives, which will allow 
businesses and individuals to combine buying power in the 
search for lower premiums.

Those sessions will be held on June 13 at Middlesex 
Community College in Lowell, June 20 at Worcester State 
University, June 27 at Bridgewater State University, and July 
11 at UMass-Amherst. All of  the sessions start at 1 p.m. 
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