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News From 
the Undersecretary

ack in the good old days 
– about a year ago – there 
was no secret to managing 
data on your smartphone. 

Unlimited plans were the rule, and 
you could download video, stream 
music, and go on 
Facebook to your 
heart’s content.
Since then, 

carriers have been 
moving toward 
plans with caps 
on data usage. 
Verizon most 
recently entered 
the fray in July, 
joining ATT and 
T-Mobile with 
capped plans. Only 
Sprint remains 
among the big providers with 
unlimited data plans.
This means a little work for the 

consumer, but there is help and are 
options available. The three carriers 
with capped plans offer online data 
calculators, which allow a consumer 
to estimate data usage and find the 
appropriate plan. You may also save 
a few dollars a month by getting 
into a smaller plan.
As you look into data plans, 

remember to check out the 
fine print. If  you go over your 
allotment, how much will this cost 
(typically it can be about $10 per 
additional gigabyte)? How often do 
you get usage updates from your 
carrier (many send texts when you 
are nearing your limit)? If  you go 
over your limit, does your upload 
and download speed decrease (this 
is true for many plans)?
Over the last decade, we have 

learned to use our phones for a lot 
more than phone calls, and we did it 
without worrying about how much 
data we were using to post photos, 
listen to music, or watch video. But 
those days are over, and consumers 
should take the time to check their 
plans and make sure they are in a 
plan that fits them best.

Undersecretary 
Barbara Anthony
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Don’t Get 
Burned When 

Buying Cordwood
As we enter the cooler months of  the year, many people are 

turning to firewood as an alternate heating source. The Office of  
Consumer Affairs and Business Regulation advises consumers to 
exercise caution when purchasing firewood for the winter. 

Be wary when responding to classified ads on websites like 
Craigslist. The sellers’ contact information is often quite limited, 
and consumers could potentially receive scrap or unseasoned 
wood and short loads. 

Measure the firewood before making payment. Massachusetts 
law requires that except for packaged firewood and whole logs, 
sellers of  firewood must sell firewood only in cubic feet. One cord, 
when properly stacked, should be eight feet long by four feet high 
and four feet wide, which is 128 cubic feet.

Don’t pay sales tax. The sale of  firewood is exempt from sales 
tax. 

Don’t pay with cash. Paying with cash gives consumers little 
recourse if  there is a problem. 

Get a receipt before parting ways with the seller. The seller 
must present the consumer with a receipt including the sale date, 
seller’s contact information, amount of  wood purchased and type 
of  wood purchased. 

Stack the wood and measure it before using any. If  you think 
you have been shorted, contact the seller to correct the problem. 
If  the problem cannot be resolved, don’t burn any of  the wood 
and contact your local weights and measures office or the 
Massachusetts Division of  Standards at (617) 727-3480.

A recent survey by the Office of  Consumer Affairs and Business 
Regulation found that consumers look at the tag on an individual item for 
the price more than anywhere else.

Forty-three percent of  the respondents to the Office’s online survey 
said they check the tag on the actual item for the price. Thirty-six percent 
said they check the shelf  label, and 21 percent said they take the item to a 
scanner to check the price.

Every respondent said they have noticed an item with a missing tag, 
and 57 percent said they notified a clerk or manager of  the missing tag. 
Our respondents also keep tabs of  prices when rung up at check-out, and 
nearly 80 percent said they have asked for a price adjustment when a price 
is wrong at the register. 

To see the entire results of  the survey, visit the Office’s website. Our 
new survey focuses on ATM usage and skimmers. Please a few minutes 
and help us out by taking the survey.

Consumers Look for Price Tags on 
Items when Shopping

http://www.mass.gov/?pageID=ocaagencylanding&L=4&L0=Home&L1=Government&L2=Our+Agencies+and+Divisions&L3=Division+of+Standards&sid=Eoca
http://www.mass.gov/Eoca/docs/pricing_survey_results.pdf
http://www.surveymonkey.com/s/creditcardskimming
www.mass.gov/consumer
www.twitter.com/mass_consumer
www.youtube.com/massconsumer
https://www.facebook.com/#!/pages/Massachusetts-Office-of-Consumer-Affairs-Business-Regulation/177510678950809
www.massitsallhere.com


ATM skimming is 
a popular scam that 
uses a card-swipe 
device to read the 
information on a 
consumer’s bank 
card.  Scammers 
also attempt to catch 
the card’s personal 
identification 
number. Here are ways 
that skimmers try to grab sensitive information, and how to avoid being a 
victim of  this popular scam:

Before you use an ATM, check the machine for any added video cameras 
mounted above the number pad, to the sides of  the screen, or in the 
surrounding area.
Check the card slot. Most bank ATMs have flashing lights around the 
card slot; if  you don’t see these lights it is a sign that the ATM may have 
been tampered with.  Do you see a plastic strip or film sticking out of  
the slot?  Make sure there is nothing glued to the card reader or cash 
dispenser.
Check the number pad for extra layers of  plastic or metal.  A skimmer 
plate can be placed on top of  the number pad to record the PIN input. 
Familiarize yourself  with the look and feel of  your bank’s ATMs. If  you 
use non-bank ATMs often, try to use the same ATM so you can identify 
any suspicious additions to its façade.
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How to Avoid Snooping 
Skimmers at ATM Machines 

The Office of  Consumer Affairs held its first Consumer Day in Worcester on 
Sept. 15, where staff  from the Office and its agencies delivered information on 
a variety of  programs. A Consumer Day was held in Springfield on Sept. 29, 
and the final Consumer Day of  the fall will be held on Oct. 13 in New Bedford, 
outside the library.
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The Numbers, 
and Faces, 

of College Credit
On Sept. 14, the Office of  Con-

sumer Affairs kicked off  its third year 
of  Project Credit Smarts with an event 
at UMass-Boston. This informational 
program brings financial education 
directly to college students throughout 
Massachusetts. 

Since the federal CARD Act went 
into effect last year, there have been 
drastic changes in credit-card use by 
college students. According to Sallie 
Mae, the percentage of  college stu-
dents with a credit card has dropped 
from 84 percent in 2009 to 40 percent 
this year, and the average credit-card 
balance for colllege students has 
dropped from a whopping $3,173 in 
2009 to $811 in 2011.

Even now, however, college stu-
dents can still get in over their heads 
with their credit cards. Late payment 
or non-payment can lead to problems 
with debt collectors and having bad 
credit that can haunt students after 
graduation when they apply for jobs or 
want to buy a car or house.

Two students shared their stories 
with credit problems at the UMass-
Boston event.

Morning coffee and 
late-night Chinese food 
pushed Jayda Leder-
Luis’ credit card to the 
maximum. Without a 
job or money from her 
parents, she struggled 
to keep up with her 
payments. She says now, 
five years later, she is 
still paying for a cup 

of coffee she drank as a freshman. Watch 
Jayda’s story.

When Leslie Burns first 
got her credit card, she 
wasn’t in school. But 
upon returning to col-
lege, she no longer was 
working as much, and 
she couldn’t pay off her 
card like she once did. 
She eventually found 
that the card with a 
$500 credit limit cost 

her $1,600 after interest payments. Watch 
Leslie’s story.

Consumer Day Delivers

http://www.mass.gov/Eoca/docs/consumer_days_new_bedford.pdf
http://youtu.be/mpbnBMw8QcE
http://youtu.be/mpbnBMw8QcE
http://youtu.be/eiIMkii3_wA
http://youtu.be/eiIMkii3_wA

