
November is a 
month for giv-

ing thanks, particu-
larly for the special 
people in our lives.  
It is also a time 
to give thanks for 
the many men and 
women who have 
fought in combat 
to keep our country 
safe during uncer-
tain times. It’s been nearly a year since 
the Iraq War ended. Sadly, many vet-
erans have struggled in their return 
to work and home life.   The Patrick-
Murray Administration is dedicated 
to helping veterans and their fami-
lies with this transition through ini-
tiatives such as the Veteran’s Work-
force Investment Program and the 
One-Stop Career Center System. 

In honor of Veteran’s Day we remind 
consumers about the VALOR Act, 
which fast-tracks professional licen-
sure by accepting relevant education, 
training, and service completed while 
in the Armed Forces.  Our Division 
of Professional Licensure, which 
oversees 31 industry boards such as 
Electricians, Plumbers and Gasfit-
ters, and Allied Health and Men-
tal Health Professionals, will also 
expedite the licensure process for 
military spouses who are licensed in 
other states and accompany a spouse 
relocated to the Commonwealth.   
These policies are not only benefi-
cial to license applicants, but will also 
bring more talented professionals 
into the Massachusetts workforce.

I hope all veterans take advantage 
of the reciprocity put forth in the 
VALOR Act by contacting the DPL, 
the Department of Veteran’s Services 
or their local Veterans Services Offi-
cer. Though we will never be able to 
repay what you have done for us, we 
can try to make the transition home a 
little easier. In this way, we say thanks. 

Holiday shopping is right around the corner and the Office of Consumer Affairs 
wants to remind you to stay smart during this busy season.  Black Friday provides 
consumers with a fantastic opportunity to get a head start on their holiday shop-
ping while enjoying some of the best prices of the year.   Here are some tips to 
make your experience easier:

1. Comparison shop:  What does getting the best deal mean?  When you’re look-
ing at sales, do not focus solely on price. Decide which deal will give you the best 
value, including shipping costs, layaway 
plans, and free gifts.
  
2. Bring ads with you: Once you know 
what you want and where to get it, print 
or cut out any ads you’ve seen for the 
products.  Before purchasing, make 
sure that the prices on the shelf and at 
the register match the advertised price.  
Many retailers will be price-matching 
their competitors, so you may be able to 
get an item at a different retailer for the 
same price.
 
3. Know store policies: Refunds, can-
cellations, returns, layaways – be sure 
to check the retailer’s website for these 
policies before heading to the store.  These also need to be clearly displayed in the 
store before checkout.  Ask for a copy of the policies so you have them on file in 
case anything goes wrong.
 
4. Shop smart with a Smartphone: Apps such as Consumer Reports Mobile 
Shopper and Google Shopper give consumers more on-the-fly shopping informa-
tion then ever. These apps can scan an item’s barcode, show reviews, keep track 

of deals, navigate between stores, and 
provide instant comparison shopping.
 
5. Know the deal: Retailers typically ad-
vertise Black Friday prices as the lowest 
of the year, but this is not always true. 
Some items may be offered at lower 
prices other times during the year. Be 
aware of this when looking at sale prices 
and check around to compare one re-
tailer’s deals with another. 
 
6. Watch for inflated prices and exag-
gerated markdowns: Some sellers will 
inflate the “regular” price of an item in 
order to increase the markdown and 
give the appearance of a deal when no 

money is actually saved. Watch out for overlapping price tags and know what the 
real normal cost is before making a purchase.
 
7. Use Layaway:  For an item that may sell out, putting it on layaway is a great 
way to pay at your convenience while not missing the deal because of limited sup-
ply.
 
These tips are not only great for Black Friday, but will help ensure an enjoyable 
holiday shopping season. We will be posting more tips on our blog, Facebook, 
and Twitter later this month.

Division of Banks • Division of Insurance • Division of Professional Licensure • Department of Telecommunications and Cable • Division of Standards

November 2012 / Vol. III, No.  5
The Consumer Insider

Barbara Anthony

Consumer Hotline: 888-283-3757 or 617-973-8787
www.mass.gov/consumer

News from the UndersecretaryBlack Friday: What to know before Shopping 

Each year, millions of consumers descend on 
stores and malls in search of deals on holiday 

gifts.

Bringing reusable shopping bags from home 
is a great way to cut down on waste and to 
avoid being weighed down while you shop!

http://mass.gov/ocabr
http://www.mass.gov
http://www.mass.gov/consumer
http://www.youtube.com/massconsumer
http://www.twitter.com/mass_consumer
http://www.facebook.com/massconsumer
http://www.massitsallhere.com


Insurance Awareness Event
November 13th
11:00 AM to 1:00 PM
Insurance Commissioner Joseph Murphy and 
staff will be on hand to answer any insurance 
questions from consumers. Located at Court 
Square, Springfield, MA.

ABX Architecture Show
November 14th - 16th
9:00 AM to 5:00 PM 
Consumer Affairs will staff a table at 
Architecture Boston Expo, one of the 
largest home contractor and architecture 
shows in the country. Staff will be available to 
answer questions about contractor registra-
tion, and architectural licensing. Located at 
the Boston Convention Center.

DTC Outreach Event
November 19th
8:30 AM to 1:30 PM
Department of Telecommunications and Cable 
will have a table at the FutureWorks Career 
Center in Springfield on Monday, November 
19 to provide information about the federal 
Lifeline program and other DTC initiatives.

Insurance Awareness Event
November 27th 
4:00 PM to 6:30 PM
Undersecretary Anthony and Insurance Com-
missioner Joseph Murphy and staff will be on 
hand to answer any insurance questions from 
consumers. Located at South Station, Boston, 
MA.
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Episode 11 of Consumers Affairs TV 
will be hitting local cable access channels 
later this month, featuring guests such as    
Governor Deval Patrick’s Chief of Staff 

William “Mo” Cowan! The show will also 
be avaliable via our YouTube channel.

In anticipation of Halloween, Under-
secretary Anthony visited with young 
children from the Department of Trans-
portation Children’s Center, passing 
out piggy banks and sharing her tips 
for safe trick-or-treating with parents.

Upcoming Events

Looking for more shopping tips and 
information? This month our blog 
Consumer Connections will include 
“Shopping 101: An Introduction to 
your Rights as a Consumer” series.

In this series we will outline:
• Extended warranties
• Black Friday shopping tips
• Online shopping
• Cooling-off periods
• Return policies
• Billing errors

 Click HERE to visit our blog!

Hurricane Sandy: What now?

Thankfully, Massachusetts did not get 
hit by the worst of Hurricane Sandy, 
although many homes and proper-
ties were still damaged. As the state 
rebuilds, scammers and rogue contrac-
tors will come out of the woodwork to 
try and take advantage of homeowners. 

In the aftermath of Sandy and in 
anticipation of Nor’easter storms to 
come, follow our tips for dealing with a             
catastrophic weather event.

• Contact your insurance company 
as soon as possible;

• Do not make permanent repairs 
until the adjuster has inspected the 
property - but do take action to 
prevent further damage, like cover-
ing holes in the roof or removing 
water;

• Take pictures of any storm related 
damage to your property or be-
longings;

• Keep a record of all receipts and 
conversations with your insurance 
company;

• Use mass.gov/homeimprovement 
to check a contractors registration;

• Before signing a repair contract, 
make sure the total price of the 
contract is clear and that there is a 
payment schedule. Also, remember 
that you don’t have to pay more 
than 1/3rd up front as a deposit;

• Ensure the start and completion 
dates are clear;

• The contractor cannot collect more 
than one-third of the cost of the 
contract in advance, unless special-
order materials are needed.

Additional questions? Call the 
Divison of Insurance at (877) 563-6477 

or 
Consumer Affairs at (888) 283-3757.

Consumer Connections
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