
This month, Governor Patrick proclaimed the week of June 10th - June 14th, 
2013, Massachusetts Housing Week, to highlight the recovery and growth of 
the Massachusetts housing market. The week began with the announcement of 
the Home Ownership Compact, an agreement with local and national lend-
ers to originate 10,000 new mortgages in five years for first-time homebuyers 
across the state. The Compact will provide additional opportunities for families 
hoping to purchase their first home, 
creating sustainable long-term eco-
nomic growth.

The Office of Consumer Affairs and 
Business Regulation and the Depart-
ment of Housing and Community 
Development (DHCD) also an-
nounced significant statewide invest-
ments as we toured the state. The 
Division of Banks, an agency under 
the Office of Consumer Affairs, an-
nounced $1.3 million in grant awards 
for first-time homebuyer and foreclosure prevention agencies. 

Undersecretary Anthony and DHCD Undersecretary Aaron Gornstein began 
the tour in Springfield and awarded $140,000 to HAPHousing for homebuyer 
assistance and foreclosure prevention efforts. Wednesday the tour took a stop 
in Framingham, where the South Middlesex Opportunity Council was awarded 
$28,000 for their local housing efforts. On Thursday, Division of Banks Com-
missioner David Cotney awarded $98,000 to NeighborWorks Southern Mass in 
Brockton, a longtime partner of Consumer Affairs.

The week culminated on Friday with the Commonwealth’s first-ever Twitter 
Town Hall, hosted by Undersecretary Anthony and Undersecretary Gornstein 
who answered housing questions live via Twitter. Over a dozen questions were 
answered during the discussion that reached thousands of followers. 

Missed Housing Week? You can check out the conversation by searching  
#MAHousingWeek, or view videos and photos from the week.  

A strong housing 
market is vital to the 
success of Massachu-
setts. Providing safe, 
comfortable, and 
affordable housing 
allows local neighbor-
hoods and communi-
ties to flourish, laying 
the foundation for 
statewide economic 
growth. 

Each year our Division of Banks awards 
grants funded by mortgage and loan origi-
nator licensure assessments to first-time 
homebuyer and foreclosure prevention 
programs. This year’s awards totaled over 
$1.3 million, more than we have ever given 
out before. Reports from the Warren Group 
indicate that Massachusetts has turned the 
corner and is on the way out of the hous-
ing crisis. Vacancy rates in some areas are at 
record lows, home prices continue to rise, 
and foreclosures are down even in the worst 
hit regions of the state.

There are a number of reasons for these 
improvements. Our agency promulgated 
new foreclosure and servicer regulations 
that ensure lenders prevent unnecessary 
foreclosures and keep as many hard working 
families in their homes as possible. DHCD 
has made numerous investments to afford-
able housing projects which have revitalized 
ailing neighborhoods all across the state. 
Our Division of Banks’ grants have provided 
first-time homebuyers with the skills to 
purchase their first homes, and homeowners 
at risk of foreclosure with support.

We may have turned the corner, but we 
aren’t completely out of the woods yet. The 
Patrick Administration’s continued invest-
ments in these neighborhoods build local 
tax bases and provide local businesses with 
new customers, allowing residents to get 
back to work and increasing the productiv-
ity of the Commonwealth. That’s something 
both consumers and businesses can  
appreciate.
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News from the UndersecretaryMassachusetts Housing Week 2013

Commissioner Cotney presents HAPHousing  
with a  $140,000 grant check.

Governor Patrick proclaims the first ever 
Massachusetts Housing Week.

Undersecretary Anthony, Undersecretary Gornstein 
and Commissioner Cotney joined by volunteers.

http://www.mass.gov/governor/constituentservices/recognition/issuedproclamations/housing-week.html
http://www.mass.gov/governor/pressoffice/pressreleases/2013/0610-home-ownership-compact.html
http://www.mass.gov/ocabr/press-releases/2013/dob-awards-grants.html
https://twitter.com/search/realtime%3Fq%3D%2523MAHousingWeek%26src%3Dtypd
http://www.youtube.com/playlist%3Flist%3DPL-ZCzs9X4sTxhHaldX6ukPBJtFWTHlMjR
https://www.facebook.com/MassConsumer/photos_albums
http://mass.gov/ocabr
http://www.mass.gov
http://www.mass.gov/consumer
http://www.youtube.com/massconsumer
http://www.twitter.com/mass_consumer
http://www.facebook.com/massconsumer
http://www.massitsallhere.com
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Credit Card Survey Consumer Days are Back!

This month, Consumer Affairs held its 
first Consumer Day of 2013 at South 
Station. Undersecretary Anthony and 
staff from Consumer Affairs and its 
agencies spoke with consumers as they 
travelled through the busy station on 
their commute. Click here to find out 
about upcoming Consumer Days.

2012 Check Casher Report

The Division of Banks recently looked at 
the cost of using check cashers: busi-
nesses that cash payroll, personal, and 
other checks for a fee, services tradition-
ally provided by a bank. The Division 
looked at 59 of these state licensed check 
cashers in February in order to compare 
their fees with Basic Banking accounts 
offered by many Massachusetts banks.

Ultimately, the survey found that the 
average Massachusetts consumer would 
spend roughly $1,200 on check cashing 
services over a year, while Basic Bank-
ing costs approximately $36 annually. 
Basic Banking accounts also include a 
number of free withdrawals, and free 
checks.

We announced the results of the survey 
at our Bank On It event earlier this 
month.  To read the full report click 
here. To find the nearest Massachusetts 
bank offering low-cost Basic Banking 
services, click here.

Millions of Massachusetts consumers 
take advantage of credit cards to pay for 
almost everything, from major expens-
es like college tuition to their morning 
cup of coffee. Not only are cards often 
more convenient than cash, but they 
offer additional protections against 
fraudulent charges. Some even offer 
rewards to encourage their use. 

The Office of Consumer Affairs re-
cently conducted a credit card survey, 
looking at 19 different cards to investi-
gate their associated rewards, fees, and 
interest rates. Investigators collected 
information from marketing materials, 
card websites, and through phone calls 
with customer service representatives.

Our investigators found a great degree 
of variation among the various cards. 
Regular APRs (Annual Percentage 
Rate) ranged from 9.9% to 22.99% 
depending on creditworthiness and 
market rates. However, many of the 
cards offered 0% introductory rates for 
the first 6 to 12 months. Consumers 
should be conscious of this promo-
tional rate period, as in some cases, a 
missed payment can result in a perma-
nent increase in APR, as high as 30%.

Investigators also found that cash back 
rewards incentives are often inconsis-
tent and confusing. Many of the cards 
surveyed offered 1% cash back, though 
there was great variation in redemption 
policies. Some cards simply applied the 
cash back earned to the balance; others 

applied it to the balance but only in $50 
increments. One representative direct-
ed an investigator to a catalog to find 
out what the cash back dollars could be 
spent on. 

Thinking about signing up for a new 
card? Here are some tips to consider:

Find a card that matches your habits: 
Regularly carry a balance? Find a card 
with a low APR rate. Pay it off each 
month? Take advantage of cards that 
offer greater rewards.

Rewards you’ll actually use: One card 
offered NFL related rewards such as 
tickets to games. If you haven’t watched 
a game in years, there may be a card of-
fering rewards better suited to you.

Mind the fine print: Take note of the 
length of time the promotional APR is 
in effect, and note the regular rate that 
replaces it once it ends.  

Pay early and often: Missing even one 
balance payment can result in a perma-
nent APR increase, costing you big if 
you carry a balance. Setting up auto-
matic payments can help keep you on 
schedule.

You can check out the full survey here. 
Check out the press release for addi-
tional credit card tips.

With so many different cards out there, make 
sure to pick one that matches your spending. 

Carry a balance often? Look for low APR.

Carrying a balance and paying high interest rates 
can quickly erase your rewards benefits.
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