
These days, 
many of us rou-
tinely store our 
personal informa-
tion online and 
use our credit and 
debit cards for 
most purchases. 
While we enjoy 
the convenience 
of fast communication and shopping 
from the comfort of our homes, it is 
important to remember the risks we 
take each day with our personal and 
financial information.

When using your favorite websites, 
you want to be sure that only you 
have access to your accounts. Your 
email inbox and contacts also have 
more personal information than you 
might think. Anyone who breaks into 
your account could read your mes-
sages, see your contacts, and create 
a detailed outline of who you are. 
Make sure that your passwords are 
lengthy and complex, and avoid using 
the same password for different sites. 
Use capital and lowercase letters and 
include numbers. The more complex 
your passwords are the harder it is for 
hackers to uncover them.

Being a savvy consumer in today’s mar-
ketplace also means being a tech-savvy 
consumer.  When shopping online, 
you want to know that the website 
you are using is reputable. Take a look 
at your browser’s address bar for an 
“https” icon. If you do not see one, do 
not enter any personal information, 
as the site could be at risk. Take a few 
extra moments to check for these red 
flags, and consult our ePrivacy  
brochure for more information.
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News from the UndersecretaryPrepaid Cards:  A Costly Payment  Method
Prepaid cards are growing in popularity and are quickly becoming a mainstream 
method of payment across the country.  These stored-value cards can be purchased 
directly from the issuer or at vari-
ous retail stores and loaded with 
money to make future purchases. 
Although they resemble credit or 
debit cards, prepaid cards are nei-
ther extensions of credit nor linked 
to an individual bank account.  
Since the product is still relatively 
new, there is little regulation sur-
rounding it and limited standardiza-
tion across the industry. Important 
terms that are critical for consumers 
to understand vary among cards.  
How much money can be stored 
on the card?  What types of fees are 
charged, and how much is each fee?  

What happens if the card is lost or 
stolen?  These are all things that 
consumers need to consider before 
purchasing a prepaid card.
We examined 16 different pur-
chasing and use-related fees for 
11 prepaid cards and found that 
many cards charge a purchasing 
fee before money is loaded onto 
the card.  Many cards charge a 
fee every time consumers check 
the balance, withdraw money, or 
make a purchase. Nine of the 11 
cards surveyed charge a monthly 
fee, ranging from $3 per month 
to $9.95 per month. Seven of the 
11 cards surveyed charge a trans-
action fee ranging from $0.75 to 
$2.00. Fees add up quickly and, 
over a year, can cost a consumer 
hundreds of dollars that could be  
better spent.
If you are interested in low cost 
banking check out the Basic 
Banking Program here: checking 
accounts cost no more than $25 to 
open, charge a $3 monthly fee, and 
give the consumer at least 15 free 
withdrawals and 8 free checks per 
month.   
 

Check out the survey and read 
the full story here.

“Our office understands the emer-
gence of prepaid cards as alterna-

tive banking products, but  
consumers should not have to 

spend their hard earned cash just 
to access their own money.  

Consumers can save hundreds 
of dollars each year by avoiding 

prepaid cards and opening a Basic 
Banking checking account.”

Undersecretary Barbara Anthony

http://www.mass.gov/ocabr/docs/e-privacy-brochure.pdf
http://mcbc.info/basic_banking
http://www.mass.gov/ocabr/press-releases/2014/oca-prepaid-cards.html


Upcoming Events
Consumer/Shred Day

Revere City Hall
Broadway, Revere

June 16, 2014
Come and speak with representatives from  

Consumer Affairs and its agencies: the Divisions  
of Banks, Insurance, Professional Licensure,  

Standards and the Department of Telecommunica-
tions and Cable. Bring along your  questions and any 

sensitive papers that need to be shredded.
 

Scene Around the  
Commonwealth

The Top Five
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Office of Consumer Affairs Saves Consumers over $5.7 Million
In 2013, the Office of Consumer Affairs and Business Regulation saved over $5.7 million for Massachusetts consumers. 
This has been a great accomplishment for all of us as our primary focus is ensuring protection of consumer rights. The 
money was collected through awards, settlements, refunds, and fines directly related to OCABR and its agencies respond-
ing to over 36,500 consumer inquiries and complaints received in 2013.

Here’s the breakdown: OCA’s Lemon Law program awarded $337,932 to consumers for faulty used or new automobiles. 
The Division of Insurance brought more than $132,000 in enforcement fines against insurance sellers for unethical con-
duct and for violating state laws and the Market Conduct Unit settled with five insurers for over $2 million in penalties. 
The Division of Banks recovered more than $559,000 from financial institutions and awarded $1.1 million in grants to 
foreclosure relief centers from funds collected through fees and penalties. Fines enforced by the Division of Professional 
Licensure amounted to $630,000 while suspending or putting on probation the licenses of individuals found to have 
violated consumer protection statutes. The Department of Telecommunications and Cable returned $118,000 to consum-
ers for being overbilled. Aside from returning more than $11,000 to consumers, the Division of Standards prevented an 
estimated $20 million in overcharges by correcting measurement devices at retailers.

Protecting and returning the hard earned dollars of Massachusetts residents is our goal, and we look forward to a  
successful 2014. 

Undersecretary of Consumer Affairs and Business Regulation Barbara  
Anthony was joined by representatives from the Attorney General’s  
Office, the Better Business Bureau, and the U.S. Postal Inspection  
Service to announce each agency’s “Top 5” consumer issues of 2013.
Insurance, telephone service, cable service, home improvement contrac-
tors, and auto 
issues includ-
ing lemon 
laws topped 
the list in 2013 
for calls and 
e-mails re-
ceived by the 
OCABR.
“These top five 
issues are no 
surprise given 
the consumer 
climate in 
2013,” said 
Undersecretary 
Anthony. “We 
continue to see 
age old scams 
top the list, 
along with our 
mainstays of 
loan modifica-
tion complaints and lemon law questions. We did see a spike in telecom-
munications complaints, possibly because of the digital age  
we live in.”
The top issue for consumers in 2013 was insurance-related questions and 
complaints. Over 9,500 people contacted us with questions about vari-
ous insurance products, insuance adjusters, denials of claims, and claim 
delays.
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