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SPECIAL REPORT OF THE DEPARTMENT OF
AGRICULTURE RELATIVE TO THE GROW-
ING AND MARKETING OF MASSACHU-
SETTS APPLES.

Department of Agriculture,

ate House, Boston, December 1, 1936

To the General Court of Massachusetts

We have the honor to submit the following report as
provided by chapter 19 of the Resolves of 1936, which
follows:

Resolve authorizing an Investigation by the Department c
Agriculture relative to increasing the Sale and Con

mption of Massachusetts Apple

Resolved, That the department of agriculture is hereby authorized
and directed to investigate and study the circumstances surrounding
the growing and marketing, by farmers and others within the com-
monwealth, of Massachusetts apples, with a view to increasing their
sale and consumption. Said department shall report to the general
court its findings, and its recommendations, if any, together with
drafts of legislation necessary to carry said recommendations into
effect, by filing the same with the clerk of the senate on or before the
first Wednesday of December in the current year.

1pproved May 22, 19■

In accordance with the above resolve, Howard Haines
Murphy, Commissioner of Agriculture, appointed E. J.
Rowell to investigate and study the circumstances sur-
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rounding the growing and marketing, by farmers and
others within the Commonwealth, of Massachusetts
apples, with a view to increasing their sale and consump-
tion, and also to prepare this report.

This report is based upon an apple essay contest con-
ducted during the period from October 30 to November
9, 1936, and on interviews with consumers, buyers for
large chain store organizations, buyers for independent
food distributing organizations, apple jobbers, apple
growers, and officials of fruit growers organizations. It
is also based on a study of production figures for apples
grown within the Commonwealth and a study of the
statistics covering the receipts of apples in Massachusetts
from the producing sections of the Northwest.

The essay contest provided information from more than
a thousand consumers residing in all sections of the Com-
monwealth. These consumers purchased their apples at
farms and roadside markets, in chain stores, and in
privately owned markets and fruit stands.

We have two varieties of apples, and only two, that are
well known to a large percentage of the consumers. These
two varieties are Mclntosh and Baldwin. Consumers
interviewed pointed out that although they are able to
recognize these varieties and are well aware of their
qualities and uses, they have no way of knowing whether
or not the apples they buy were produced within or with-
out the borders of Massachusetts. This matter will be
discussed in more detail under the general subject of
packaging. Some of the consumers interviewed were
able to recognize several additional varieties, and a few
were even aware that more than forty-five varieties of
apples are produced in this Commonwealth, although
many of these varieties are not produced in commercial
quantities. No attempt should be made at present to
increase the number of commercial varieties, according to
the growers of and dealers in Massachusetts apples.

Not only do the home makers fail to recognize local
varieties in addition to Baldwin and Mclntosh, but many
of them are under the definite impression that the western
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apples so beautifully displayed on our fruit counters were
grown by local fruit growers.

The best expression of consumer opinion as to why they
prefer Massachusetts-grown apples, together with some
practical suggestions to increase their sale and consump-
tion, was received from Mrs. Lillian Evensen of Temple-
ton. She wrote as follows:

As a Massachusetts housewife, I prefer Massachusetts apples for
these reasons:

(1) Their fine quality, flavor, and color.
(2) Their low cost as a fruit
(3) Their adaptability as a food.
First. I prefer Massachusetts apples because their flavor is un-

surpassed, their color excellent, and their quality of the best. They
taste much better than apples shipped from distant States. They
have that good apple odor and clean apple tang which Massachusetts
consumers like.

Second. I prefer them because they are a low cost fruit. Com-
pared with other fresh fruits, Massachusetts apples give me more for
ray money. On a limited budget, my food money goes farther when I
purchase Massachusetts apples in preference to other fruits. They
contain valuable health-giving vitamins and minerals which my
children need, and I buy them to help keep our family well.

Third. I prefer Massachusetts apples because of their availa-
bility and adaptability. They are grown near by, and may be pur-
chased at local stores, neighboring farms, or roadside stands. Many
different varieties are available, and many uses may be found for each
variety. To mention some uses, Massachusetts apples are used for
pies, cakes, puddings; are eaten fresh, in salads, and desserts; are
made into jelly, marmalade, apple butter, cider, and vinegar; are
fried separately, or with pork; are made into mincemeat, apple sauce,
etc.

I prefer Massachusetts apples because I can use them in many dif-
ferent ways. We like the well-knownBaldwins best for winter apples,
for cooking and eating fresh, and the popular Mclntosh for an eating
apple, for cooking and for jelly. Gravensteins make excellent pies;
Wealthies are fine for both cooking and eating. To me, the size of
apples does not matter as much as their flavor and color.

My suggestions to Massachusetts apple growers are as follows
(1) Form growers’ co-operatives to grade and sell apples.
(2) Better advertising in newspapers, magazines, and by radic
(3) Sponsor apple recipe contests, with apples as prizes, and pub-

lish recipes, giving out recipe booklets to housewives.
(4) For fancy trade, wrap best apples in tissue paper before boxing.
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(5) For city trade, put out apples in paper boxes holding one dozen
each.

(6) Adopt some slogan or distinctive design to he used on all boxes
of Massachusetts apples, wherever sold.

(7) During Apple Week, give away samples of Massachusetts apples
to Massachusetts housewives.

By these methods, Massachusetts consumers will become better
acquainted with the high quality and excellent value of Massachusetts
apples, and will use more of them.

The judges of the essays were Commissioner of Agricul-
ture Howard Haines Murphy, Commissioner of Educa-
tion James G. Reardon, Senator Charles T. Daly, presi-
dent of the Medford Chamber of Commerce, George A.
Drew of Westford, fruit grower and president of the
Massachusetts Fruit Growers’ Association, Joseph P. Sul-
livan of Ayer, wholesale dealer of Massachusetts apples,
and E. J. Rowell, who acted as secretary.

The essay contest also brought out the facts that the
consumer wants to see what she is buying, she wants her
apples graded according to size and quality, and she sug-
gests keeping inferior quality apples off the market.

In connection with packaging, the consumers expressed
the opinion that mesh bags, properly labeled as to variety,
size, grade, and point of origin, would be popular with
the home maker, also the use by retail markets of baskets
similar to those found on roadside markets, and more
attractive displays in the retail stores of apples which had
been removed from their original container.

It is a fact, well known among fruit growers, fruit
dealers, and others who have made studies of apple mar-
keting, that apples are judged largely on their looks.
Fortunately, good color usually means good quality.
This viewpoint is supported by scientists. The men of
science tell us that the chemical changes which bring out
good color are also those required to bring the fruit to
maturity, and to develop flavor, aroma, and good eating
quality. Consumers recognize good color as the basis of
good quality, while producers of apples recognize good
color as an important factor in enabling them to pack
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their apples as fancy grade and thus receive the highest
market prices.

Large buyers want their products in large quantities,
and for this reason they find it difficult to deal with the
small individual fruit grower.

A buyer for one of the large chain stores has expressed
the desire of his organization to use and feature Massa-
chusetts apples. He gives the following suggestions:

Grade for quality and size, and then sell by grade
Organize, loosely or tightly as the need may be, into groups for the

noncompetitive marketing in lots suitable for the economical handling
and sale through large distributors. This also allows for proper in-
spection for grades, if the apples are concentrated at some easily estab-
lished point.

Package suitable for easy handling, good display in retail outlets,
and for proper identification.

Capitalize on the ability of the retailer to feature Massachusetts
apples through advertising, displays, signs, etc.

In connection with this study, the work, aims and
accomplishments of Agricultural Service, Inc., of New
Hampshire has been investigated. This is nothing more
than a group of producers who have got together for the
proper grading, packaging and marketing of their product,
which happens to be potatoes. Their problem was to find
a market for their product, and in many ways they faced
similar conditions to those which face the Massachusetts
apple growers.

These New Hampshire farmers were capable of pro-
ducing a product of marketable quality ami the market
was there, as evidenced by the large amount of receipts
from outside sources. The main difficulty was that the
large distributor was unable to get a sufficient quantity or
proper grade to be handled economically. Agricultural
Service, Inc., made deals with the large chain store or-
ganizations whereby they agreed to supply a quantity
which would meet the desired grade and be properly
packaged. This organization allotted the various stores
of the chain organizations to the members of the group
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who were nearest to these stores and who had the fewest
miles to cover in servicing. They made deliveries once a
week and were paid the current market price for their
product. The products are marketed in standard pack-
ages, and are of standard grade, so that the chain store
buyer, after the deal is once made, has no worry at all,
nor has the growers’ organization a worry, because they
know exactly what they can sell through the chain stores
in that State. This plan also permits them to make what-
ever arrangements may be necessary for marketing what-
ever surplus they may have.

A study of the receipts of apples by rail into Massachu-
setts shows that the amount received is directly dependent
upon the size of the crops in other producing sections.
These receipts have a direct bearing on the price which
the Massachusetts apple grower gets for his apples.
When the receipts are light the prices paid to the local
grower are much higher than when receipts are heavy.
During the seasons of light receipts the local grower has
few marketing problems.

It is during the seasons of heavy receipts that the
Massachusetts grower must give additional attention to
his marketing problems. Commissioner of Agriculture
Howard Haines Murphy has made some intensive studies
of the problems connected with marketing our apples in
foreign countries. Commissioner Murphy reports that
the Massachusetts grower should look, during these
seasons, to the Irish Free State as a market, for the fol-
lowing reasons:

Practically all of Ireland’s imports are from Great
Britain. Great Britain imports apples from Canada and
from the United States. Thus there is a double duty,
plus the cost of transshipment to the Irish importer.
Boston is the nearest United States port to Europe, and
our apples could be shipped direct to Ireland; therefore
the importer could buy them at a better price. In this
way only Massachusetts apples wr ould be shipped to Ire-
land. It is understood that Virginia apples are shipped
to Boston and then transshipped to England. These
apples are, in turn, shipped to Ireland and are credited
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as United States exports. Commissioner Murphy has
contacted a number of Irish importers and has received
replies which are more than mere inquiries. They are
interested in getting apples which can be bought and sold
at a lower price. The Department of Commerce at
Washington agrees with Commissioner Murphy that the
best foreign market to be opened up is that of the Irish
Free State. Concentrated effort on the part of the Mas-
sachusetts fruit grower should be able to develop an
important market as an annual destination for our fruit.

Commissioner Murphy also reports on the desirability
of developing by-products for our apples. A further study
of this will be recommended. The Commissioner reports
on the successful development of an unfermented, un-
cooked apple juice that will retain its qualities when
canned. He believes that Massachusetts growers, as well
as those in Virginia where the process was developed,
might well manufacture and sell this product.

It will be recommended that a study be made of the
development of apple by-product industries in this Com-
monwealth.

In connection with this study an attempt was made to
ascertain something of the growing conditions. Briefly
summarized, they are;

Massachusetts has an ideal climate for growing apples.
Most of the larger growers give their orchards proper

care.
Most of these growers and many of the smaller ones

grade and pack properly in the accepted packages.
The growers are giving serious consideration to the

development of new or more satisfactory packages.
The growers agree with the consumers that low grade

or substandard apples should be kept off the market.
This means the elimination of all low grade or substandard
offerings of apples from the markets of Massachusetts,
wherever produced.

Massachusetts growers are sufficiently close to the finest
and largest markets of the country to enable them to dis-
pose of their inferior fruit. This has been done and is
being done by many even though the returns are below
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the cost of production, and even though by placing the
substandard offerings on the market they are reducing the
prices and the capacity of the market for the high quality
fruit.

This study, while not intended to promote directly the
sale of Massachusetts apples, did through the essay con-
test accomplish this end. The newspapers of this Com-
monwealth co-operated in making the contest, and there-
fore Massachusetts apples, well known in every city and
town. Radio stations in various sections of the Common-
wealth were equally co-operative. The larger chain stores
featured Massachusetts apples in their displays, signs and
advertising, and gave prominent space to notices of the
contest.

Recommendations.
That a law be enacted for the purpose of prohibiting

the sale, offering or exposing for sale on the wholesale and
retail markets of Massachusetts, of apples which fail to
reach the minimum standards established or to be estab-
lished by the Department of Agriculture.

That the Department of Agriculture be authorized to
study the possibility and desirability of establishing apple
by-product industries in this Commonwealth.

That the Department of Agriculture be authorized to
continue its study of the development of foreign markets
for Massachusetts apples, particularly Ireland, and to
assist the Massachusetts apple growers to increase their
use of foreign markets.

That the Department of Agriculture continue its study
of ways and means of increasing the sale and consumption
of Massachusetts apples.

That the Department of Agriculture be allotted funds
from the advertising appropriation for the advertising of
apples and other Massachusetts farm products through
displays, recipe books, paid advertising, and in what other
ways as shall be deemed by the Commissioner or other
recognized authority to be of the greatest benefit to the
agriculture of Massachusetts.

E. J. ROWELL.


