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FUNERAL PLANNING PROBLEMS 
Most consumers don't want to think about funerals, 

much less plan for them. Widespread ignorance makes the 
selection of these goods and services confusing. Because 
of the lack of familiarity with funeral prices, options, and 
requirements, clear-headed decisions are difficult for con- 
sumers who are disabled by grief and bereavement. 

If you are unable to make decisions under the pressure of 
time, rely upon the advice of a less emotionally involved 
friend who accompanies you to the funeral home. It is not 
advisable to rely solely upon the advice of the funeral 
director because his business is to sell goods and services. 
A survivor should not feel thatthe cost of arrangements is a 
measure of loss. 

PRICE DISCLOSURE REQUIREMENTS 
Massachusetts General Laws, Chapter 112, Section 

848, makes it easier to make an informed choice for a 
funeral. A licensed funeral director or associated agent 
must give the person making the arrangements a written 
itemized statement at the time such arrangements are 
completed or prior to rendering the service. The statement 
must contain the price of the merchandise and service 
selected including supplemental items. The statement 
must also contain the estimated amount for each item for 
which the funeral home will cash advance monies as an 
accommodation to the consumer making the arrange- 
ments. Cash advances to a third party frequently are for 
items such as an obituary notice, flowers, or a cemetery 
plot. By law, the funeral home can bill only for the exact 
amount paid out as a cash advance. Interest or service 
charges are prohibited. 

Generally, the largest single item in thefuneral home bill 
is for professional services. This charge may amount to half 
of the total, or more. The consumer should request that 
professional services are itemized so that the agreed-upon 
servicjs can be clearly identified. 

Funeral homes may advertise the prices for their serv- 
ices. This is an additional guide for consumers in choosing 
a funeral horns. 

IMMEDIATE BURIAL 
There is no requirement to hold a funeral service prior to 

burial. Religious rules, custom or survivor's wishes may 
dictate an immediate burial, which may be followed by a 
memorial service. With immediate burial, many of thefun- 
era1 home services are hot required and the total cost is 
usually abaut half the cost of a conventional funeral. The 
services of the funeral home, however, are still required 
because the body can't be handled or moved without the 
supervision and personal attendance of a licensed funeral 
director and the use of a hearse. 

DEATH FAR FROM THE FUNERAL OR 
DISPOSITION SITE 

When death occurs far from the place where the services 
are to be conducted or the disposition made, it may be 
necessary to ship the body by air, rail or sea. In such a case 
separate billings will be made by both the funeral director 
who ships the body and by the one who receives it. Be 
careful that you are not billed twice for the same service, 
particularly embalming. Don't buy two caskets unless you 
want a simple one for shipping and a more elaborate one 
for the service. (If death occurs overseas, contact the 
American Embassy or Consulate for advice. The laws and 
regulations of the foreign country will govern your options.) 

LEGAL REQUIREMENTS 
When a death occurs, the following requirements must 

be met: 
a A physician must fill out the death certificate. 
a The body must be transported in a hearse under the 

direct supervision of a funeral director. 
a A burial permit must be obtained prior to burial or 

cremation. 
a Embalming is required only when death was caused 

by a highly contagious disease or when the body is to 
be shipped out-of-state. 

SELECTING A FUNERAL HOME 
If death occurs at either a hospital or nursing home the 

facility may be willing to hold the body until a funeral home 
is selected. If a timely decision can't be made, it may be 
necessary to select an interim funeral home. Inform the 
funeral home you only want them to transport the body to 
the facility, hold it until final plans can be made, and 
transfer the body to the funeral home which is selected. 
Determine in advance the cost of these services. You have 
the right to change funeral homes even though thedirector 
may discourage you from doing so. There is nothing im- 
proper with comparing prices and options before you com- 
mit yourself to final arrangements. 

FUNERAL AND CEMETERY COSTS 
In 1978 the Federal Trade Commission estimated that 

the typical conventional funeral cost $2,361. This price 
included funeral homecharges, interment receptacle, obit- 
uary notice, clergy honorium, death certificates, cemetery 
expenses and flowers. 

In addition to the costs of the funeral, the consumer must 
consider cemetery charges. Representative charges for a 
two-grave burial plot is about $500 (including perpetual 
care of the gravesite); grave opening costs run upwards to 
$325; and grave liners cost about $1 25. A vault is a more 
substantial structure and is more expensive. 

Contact the local Health Department for special require- 
ments in the community. Some cemeteries require a grave 
liner or vault to prevent subsequent collapse of the grave. 
Some cemeteries require standard grave markers. If the 
consumer is allowed to make a choice of grave markers, 
the price can vary substantially depending upon the size, 
shape and material selected. Prices vary greatly from one 
community to another. The price information given above 
is meant to be suggestive only. 

CREMATION 
Cremation is a less expensive alternative to the conven- 

tional funeral. The total cost for cremation isapproximately 
$1,000. State law prohibits cremation within 48 hours 
after death. Although a casket is not required, the body 
must be placed in a suitable receptacle. Most crematoria 
require that the container havea rigid bottom, but the sides 
and top can be 6f cardboard. After cremation, the ashes 
may be disposed of in any manner desired including being 
scattered over land or sea. 

PLANNING IN  ADVANCE 
Memorial societies are non-profit organizations which 

offer a choice of simple and dignified funerals with funeral 
directors who are willing to provide services at reasonable 
prices. Anyone can join a memorial society for a one-time 
fee of $1 0 to $25. Planning in advance with a societydoes 
not involve any advance payment of funeral costs, and 
plans can be changed or cancelled at any time. The memor- 
ial societies in Massachusetts are: The Memorial Society 
of New ingland in Brookline: 61 7/731-2073; The Mem- 
orial Society of Cape Cod in Orleans: 61 7/255-3841; and 
the Springfield Memorial Society: 41 3/733-7874. 



MODEL FUNERAL HOME BILL 

COMPLAINTS 
Consumer complaints about funeral directors and em- 

balmers can be filed with the Division of Registration, 100 
Cambridge Street, 15th Floor, Boston 02202. Telephone 
61 7/727-3076. Complaint procedures are described in 
the Consumer's Guide to the Boards of Registration 
which is available from our Office. 

. 

For further information, you may wish to obtain Con- 
sumer's Guide to Planning a Funeral, which is also avail- 
able from our Office. 

PROFESSIONAL SERVICES: 
Services of Funeral Director and Staff 8- 
Funeral service consultation 
Arrangements with clergy and cemetery 
Preparing, dressing and other necessary care - 
Securing required documents 
Embalming 
Receiving, marking and arranging flowers - 
Filing for death benefits 

FACILITIES: 
Use of equipment, service rooms, chapel 
Use of tent, and equipment at gravesite 

MERCHANDISE: 
Burial clothing 
Casket (or urn), ppecifi type 
Grave liner 
Vault 
Visitor's Register 
Acknowledgement Cards 

MOTOR EQUIPMENT 
Removal to Funeral Home 
Hearse 
Limousine(s) 
Flower Car(s) 
COMPLETE FUNERAL HOME CHARGE: s- 

CASH ADVANCES: 
Death Certificate(s) 
Newspaper Notices 
Clergy Honorarium 
Organist 
Soloist 
Flowers 
Burial Permit 
Burial Plot or Niche 
Marker 
Inscription on Marker 
Installation of Marker 
TOTAL CASH ADVANCES S- 

TOTAL AMOUNT DUE a 
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