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Aetna is one of the nation's leading providers of health care and related group benefits, 
serving 15.0 million health care members, 12.1 million dental members and 11.9 million 
group insurance customers, as of March 31, 2002.  
 
The Aetna Foundation, the independent charitable and philanthropic organization funded 
by Aetna, has been an acknowledged leader in addressing society’s most compelling 
issues and leading volunteer efforts for nearly 30 years.  This summary report provides 
information as to the community based programs that are supported through the Aetna 
Foundation. 
 
I. Mission Statement 
 
In the early 1970s, Aetna created the Corporate Social Responsibility department (now 
Corporate Public Involvement) and the Aetna Foundation under the leadership of John 
Filer.  In 1973, while he was Aetna’s chairman, Filer was asked by President Richard 
Nixon to head the Commission on Private Philanthropy and Public Needs to study the 
role of philanthropy in the United States.  The Filer Commission, as it came to be known, 
made recommendations to the volunteer sector, Congress and the American public on 
ways to strengthen the nonprofit sector and private giving.  The Commission’s objective 
reflected a conviction that giving and voluntary public-oriented activities were key 
components of philanthropy that play a central role in American life. 
 
Today, our mission at the Aetna Foundation is twofold - to improve the quality of life in 
the communities where our employees and customers reside, while working closely with 
Aetna’s business areas on initiatives where our business interests and the broader public 
interests are aligned and philanthropy can play a constructive role.  
 
Aetna’s philanthropic resources are complemented by Aetna employees, who, 
encouraged by our Volunteer Councils, devote countless hours to soup kitchens, schools 
and community organizations to help those in need.  As a caring corporate citizen, Aetna 
has always recognized that volunteer programs provide an excellent opportunity to 
integrate corporate philanthropic values with the interests of our employees and the needs 
of our communities.  Our matching and volunteer grants programs support employee 
volunteerism.  Our Volunteer Councils help the Aetna Foundation advance its mission by 
donating their time and talent to a variety of institutions and organizations that assist their 
communities. 
 
 
II. Description of Community Benefit Programs 
 
The Aetna Foundation has three primary community benefits related initiatives: 1) The  
Regional Community Grant Program, 2) The Quality Care Research Fund and 3) The 
Partners in Community Giving Program. Below is a description of those programs. 
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Regional Community Grants Program  
 
Aetna's Regional Community Grants Program, which seeks to improve the quality of life 
in communities where Aetna customers and employees reside, awarded more than $1.1 
million in 2001 to a total of 86 organizations from each of Aetna's six business regions.  
Six grants were awarded in the Northeast Region totaling $77,500 of which, $25,000 
went to the Boston Chapter of the American Heart Association.  The grant was used to 
sponsor the Aetna screening tent at the American Heart Walk in Boston and WCVB 
Channel 5’s November Women and Heart disease program.  
 
The program’s mission is to help advance Aetna’s core value of improving the quality of 
life in communities in which we live and work by addressing critical social issues aligned 
with the Foundation’s philanthropic focus areas (see below).  Beyond financial support, 
we are seeking to build strategic partnerships with nonprofit organizations that not only 
share our commitment to these important issues, but also welcome Aetna’s participation 
in grant-related activities.   
 

a. Cardiovascular Health  
 
Since 1997, Aetna and the Aetna Foundation have committed over $8 million to 
women’s cardiovascular disease, the leading cause of death in American women 
over the age of 25.  This commitment includes $4 million to support the American 
Heart Association’s National Women’s Heart Disease and Stroke Campaign 
(Take Wellness to Heart); $3 million for a celebrity advertising campaign;  
$1.3 million for women’s cardiovascular health services research studies; and 
additional resources for community-based events such as Heartwalks, and a 
myriad of outreach and education activities throughout the country. 
 
In 2001, the Aetna Foundation built upon this significant commitment to women’s 
cardiovascular health, while also broadening our interest to include men and 
children, given the universal impact of cardiovascular disease.  
 
• Since 1900, cardiovascular disease has been the number one killer every year 

in the United States, except 1918. 
• Cardiovascular disease claims over 900,000 lives a year, including 500,000 

women. 
• More than 2,600 Americans die of cardiovascular disease each day, an 

average of one death every 33 seconds. 
• Every 53 seconds, someone in America has a stroke.   
• More than 95 percent of Americans who suffer sudden cardiac arrest die 

before reaching the hospital.  The critical window for survival is five minutes 
or less. 

 
Aetna is interested in supporting health awareness, education and prevention 
initiatives aimed at decreasing the incidence of cardiovascular disease; for 
example, community-based health symposiums, health fairs, screenings and/or 
demonstrations; public outreach/distribution of automated external defibrillators 
(AEDs); and CPR training programs.  
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b. Colon Cancer  
 

In March 2000, Aetna and the Aetna Foundation announced a three-year, $5 
million commitment to the National Colorectal Cancer Research Alliance 
(NCCRA).  NCCRA was established in 1999 by “Today Show” co-anchor Katie 
Couric; nationally known anti-cancer fund-raiser Lilly Tartikoff; and the 
Entertainment Industry Foundation, a California-based nonprofit organization.  Its 
mission is to raise public awareness regarding the seriousness of colorectal 
cancer, increase the number of people receiving preventive testing for colorectal 
cancer, and raise funds for cutting-edge research by eight of the nation's leading 
researchers in the colorectal cancer field.  $3.5 million of Aetna’s commitment 
supports scientific research, and $1.5 million are dedicated to public awareness 
efforts.   
 
Colon cancer is the number two-cancer killer of men and women, claiming over 
56,000 lives a year.  If detected early, colon cancer is 91 percent curable.  
Approximately 130,000 people will be diagnosed with colon cancer this year and 
half will be women.  Colon cancer is estimated to be the third-leading cause of 
cancer deaths among women in 2001, although a recent survey commissioned by 
Aetna revealed misperceptions about colon cancer being a man’s disease.  While 
men and women are at equal risk for the disease, 45 percent of those surveyed 
believe men are more likely to get colon cancer.   Only 28 percent of women over 
50 surveyed indicated they plan to undergo screening tests, while 52 percent 
reported plans to have mammograms. 
 
To complement Aetna’s national commitment to colorectal cancer, we focused on 
proposals from nonprofit organizations that share our interest in increasing 
awareness, prevention and detection; for example, innovative health education 
and outreach programs, public awareness efforts and community partnerships.  
 
c. Children’s Asthma  

 
Millions of Americans suffer from asthma, a chronic inflammatory disease of the 
airways.  The number of individuals with asthma has skyrocketed in the last two 
decades, from 6.7 million sufferers in 1980 to more than 17 million in 1998.  
Asthma takes a disproportionate toll on children, minorities and undeserved 
populations. 
 
• Asthma affects 5 million children. 
• Asthma is the number one cause of school absenteeism.  Children with asthma 

miss an average of 7.6 days per school year, compared to 2.5 for non-
asthmatic children (U.S.). 

• Parents who stay home from work to care for asthmatic children lose an 
estimated $1.1 billion in income a year. 

 
In 2001, Aetna supported local programs aligned with our interest in reducing the 
incidence of asthma in children; for example, partnerships with nonprofit 
organizations for programs aimed at raising awareness and prevention, 
community coalitions to holistically address this issue, and sponsorship of health 
promotion and education activities.   
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d. Disparities In Health Status 
 

While scientific advances have led to much improvement in the nation’s health, 
the health status of people of color continues to lag behind that of whites.   
 
• The infant mortality rate of African Americans, for example, is two and one-

half times that of whites.  
• The life expectancy of African Americans and Hispanics is up to six years 

shorter than whites. 
• People of color suffer disproportionately from many illnesses; heart disease 

claims 50 percent more African    
Americans than whites.  

• Most cancer rates are higher and survival rates lower for African Americans 
and Hispanics than whites.   

 
The impact of these disparities becomes greater when the expected rate of growth 
in emerging ethnic groups is taken into consideration.  By 2025 people of color 
are expected to make up 40 percent of the population. 
 
Equally as concerning, is the under-representation of people of color in medical 
professionals, and the inadequate number of physicians prepared to address the 
health needs of emerging ethnic groups and disadvantaged populations.  
Languages, cultural norms, lack of insurance also impact access.  African 
Americans and Hispanics are less likely to have physician contact over the course 
of a year than whites.   
 
Aetna and the Aetna Foundation have a strong commitment to diversity and 
addressing the racial gap in health care.  Funding might support medical 
education and training programs for people of color; prevention, early detection 
and treatment programs for medical conditions disproportionately affecting 
people of color; and health promotion and education activities targeting emerging 
ethnic populations. 

 
In May of 2001, various non-profit organizations were invited to submit a formal request 
for proposal for the grant program. Two deadlines were established-- July 20th and 
October 24th-- for submissions of RFPs as the grant awards were made in two funding 
cycles -- August 2001 and November 2001. The non-profit organizations were asked to 
include the following information in their proposal: 

1. Completed cover sheet (Attachment 1) as top page of submission  
2. Background on the organization, including brief summary of history, mission, 

population served, etc. 
3. Project/Program Summary (be specific) 
4. Funds Requested/Budget 
5. Evaluation Plan 
6. Communications Plan 
7. Aetna Involvement 
8. Grantee Diversity 
9. Evidence of IRS 501[c](3) designation or de facto tax-exempt status. 
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An Aetna Regional Grants Committee was established to review proposals based on the 
following criteria: 

• Responsiveness to the RFP/strength of the proposal 
• Potential impact on the designated issue 
• Program alignment with the regional grant program mission 
• Availability of resources necessary for program/project 
• Opportunities to partner with Aetna and involve Aetna people in the program 
• Strength of the communications plan and potential for publicity  
• Innovation  
• Potential for replication. 

  
 
Quality Care Research Fund  
 
Aetna and the Aetna Foundation are committed to helping people receive quality health 
care and staying healthy. Collaboration among the academic medical world, health care 
providers, managed care and pharmaceutical companies, federal agencies, medical 
societies, and other health-related professional organizations is one important key to 
achieving this goal. Through such partnerships exciting new advances in medicine, a 
redesign of patient care and innovative medical treatments can flourish. 
  
That's why Aetna established the Academic Medicine and Managed Care Forum - a 
dynamic partnership created in 1997 to establish a productive dialogue among health care 
leaders who otherwise may not interact on a regular basis. The Forum brings together 
institutions that share the common goal of raising the quality of health care for everyone, 
forging collaborative relationships, and promoting the vital sharing of new information 
and innovative health care services.  
 
Beyond an exchange of ideas fostered by the Forum, Aetna created the Quality Care 
Research Fund, with the mission of supporting the development of innovative health 
services designed to improve the quality, efficiency, and accessibility of health care. 
More than $30 million in grants have been awarded since the Fund's inception in 1997, 
including over $15 million from Aetna.  
 
In 2001, Aetna paid nearly $430,000 dollars to three Massachusetts institutions through 
the Quality Care Research Fund. They are: 
 
• Harvard Medical School 

Physician and Site of Care Determinants of Quality of Care for AIDS 
This study will examine the influence of physician and site-level expertise on 
treatment quality and outcomes for HIV-infected patients. This grant was awarded in 
2000 for $247,357, and in 2001, Aetna made the first of two payments in the amount 
of $109,020. 
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• Massachusetts General Hospital 
Innovations in Medical Education: Cost-Effective Screening for Mitral Valve 
Prolapse/Systolic Murmurs 
This study will test a new approach to faculty education aimed at training physicians 
to make the most effective diagnoses of systolic murmurs while using the simplest 
technology. This grant awarded in 2000 for $440,000, and in 2001, Aetna made the 
first of two payments in the amount of $201,016. 

 
 
• Massachusetts General Hospital  

 Type 2DM: Putting Evidence into Practice – MGH Revere HealthCare Center  
This projects aims to improve the translation of evidence supporting specific Type 2 
DM interventions into practice through several specific aims including: the design of 
an enhanced diabetes management application; improvement of Type 2 DM patient 
care with a comprehensive disease management program; and evaluation in a 
controlled trial to determine whether this diabetes management program increases 
proportions of Type 2 DM patients meeting evidence-based goals for glycemic, LDL 
cholesterol, blood pressure control, and diabetic eye and foot disease screening. This 
grant was awarded in 1999 for $359,863, and in 2001, Aetna made the second of 
three payments in the amount of $119,954. 
 

Partners in Community Giving Program 
 
Aetna and the Aetna Foundation encourage employees to support charitable organizations 
with their time and money through the Partners In Community Giving Program (PICG). 
The Foundation matches Aetna employees’ personal donations to local nonprofits or 
charitable causes, encouraging employees to give to organizations that they recognize as 
providing vital community services. The Foundation also gives grants of up to $500 to 
organizations for which Aetna employees volunteer their time.  In 2001, these gifts 
totaled over $425,000 to more than 650 nonprofit organizations.  
 
 Massachusetts 2001 Partners in Community Giving grants totaled $87,051. 
 
III. 2002 Programs 
 
In 2002, the Regional Community Grant Program continues to evolve and will focus on 
three important health issues: 
 
• Children's Health 
• Women's Health 
• Disparities in Health 
 
For the Northeast, there is $225,000 available for grant funding and Boston, in addition to 
New York and New Jersey, is identified as a target market for the program.  The non-
profit organizations are again asked to submit a formal RFP for their grant request. The 
deadline is June 28th and grant awards will be announced in July.  The same review 
process as 2001 will apply in 2002.  For more information on the 2002 program, please 
visit the Aetna Foundation web site: http://www.aetna.com/foundation/communitygrants/rfp.htm. 
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IV. Contact Information 
 
 
For more information about the Aetna Foundation and its programs, please contact: 
Venton Forbes 
Program Officer 
Aetna Foundation 
151 Farmington Avenue 
Hartford, CT 06156 
Phone: (860) 273- 1299 
Fax: (860) 273-4764 
Email: ForbesVB@aetna.com 
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