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Finding the perfect gift for family and friends dur-
ing the holiday season can be exciting. As a con-
sumer, you expect that the products you purchase, 
especially children’s toys, 
have been thoroughly tested 
and are safe. However, this 
is not always the reality. In 
2007, 45 million toys and 
children’s products were 
recalled because of safety 
hazards. 

Consumer Affairs would 
like to bring to your atten-
tion some resources that can help you purchase 
safer products this holiday season.   

Charged with protecting the public from unreasonable 
risks from consumer products, the US Consumer 
Product Safety Commission publishes over 4,000 

product recalls and alerts through their 
online database at http://www.cpsc.gov/
cpscpub/prerel/prerel.html. 
On November 25, 2008, the public interest 
group MassPIRG released the report, 
“Trouble in Toyland,” an annual survey of 
toy safety. To view the full report and 2008 
shopping guide, visit MassPIRG's Trouble in 
Toyland. 
For more information on consumer protec-
tions related to shopping and retail, please 

visit our website at www.mass.gov/oca or call our 
consumer hotline.  

Have a 
Question? 

Do you want help with your 
consumer inquiries quickly? 
Don’t feel like calling, but hav-
ing trouble finding what you’re 
looking for on our web site? 
We encourage you to use our 
Live Chat feature. A Consumer 
Information Specialist is avail-
able to help you with your 
questions & concerns quickly 
and in real time. Visit us at 
www.mass.gov/consumer to 
start chatting. 
Our hours are Monday 
through Friday from 9 a.m. to 
4:30 p.m.  
We look forward to chatting 
with you soon! 

Consumer Hotline: 888-283-3757 or 617-973-8787 

With the holiday shopping season here, the Office 
of Consumer Affairs & Business Regulation is re-
minding consumers of some important facts they 
should know before they buy:   

Check the store return policy. MA retailers can have any 
refund, return or cancellation policy they 
choose, but that policy must be disclosed 
prior to the transaction being com-
menced. If no return policy is disclosed, 
goods may be returned within a reason-
able period of time, usually 30 days.  

The return policy does not apply to de-
fective goods. The store is required to 
give you a choice of a repair, replacement or refund, 
regardless of its posted return policy.  

One of the most popular gifts to give and receive are gift cards. 
MA law requires that gift cards be redeemable at full 
face value up to seven years after they are issued.  

Gift cards with a credit card logo can be used in 
more locations than specific store gift cards.  

However, they often carry tougher restrictions 
and higher fees if they are not quickly redeemed.  
 

In the event that a gift card issuer files for bank-
ruptcy, gift cardholders will be treated as unse-

cured creditors. Some retailers may seek 
to honor gift cards to maintain good-
will; however, they may limit redemp-
tion to a specific time frame. In Chapter 
7/liquidation cases, it is rare for a card-
holder to receive any payment through 
filing a proof of claim.  

The following are some helpful tips as you shop 
for gifts this season:  

Keep your receipts - sales slip or gift receipt. 

Return the item in new condition with all origi-
nal packaging material. Some retailers charge a 
“restocking fee” if the box is opened before the 
item is returned, unless it is defective. 

If you have trouble returning an item with the 
cashier, ask to speak with the store manager. 

Make the Right Choices 
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Purchasing a TV Over the Holidays 

The Office of Consumer Affairs and Business Regulation 
urges consumers to shop smart this holiday season: 
• Establish a budget and stick to it. 
• Comparison shop. 
• Bring sales ads/circulars with you. 
• Save all receipts. 
• Don’t overuse credit cards, the bill is in the mail. 
• Guard your identity. When shopping on the inter- 
       net, make sure that the site is secure and purchase 
       with credit card. 
• Clean out your wallet or purse. Remove unnecessary 
       cards or documents that could compromise your  
        identity if lost or stolen. 
• If you decide to purchase a gift card, be aware of 

expiration dates, fees, and what will happen if the 
card is lost or stolen. 

• Take precautions to protect your personal safety (i.e. 
shop in well-lit areas, keep your eyes on your wallet, be 
aware when entering/exiting your vehicle).  

December 4th Commissioner of Telecommunications and Cable, Sharon 
Gillett, met with private companies and other organizations to discuss western 
MA broadband infrastructure proposals. The Daily Hampshire Gazette dubbed 
the event that was hosted by the MA Broadband Institute as “A Call for Solu-
tions.” ***** November 15th Consumer Affairs (OOCABR) hosted the 
sixth in a series of regional foreclosure prevention workshops for MetroWest 
homeowners in Marlborough. Approximately 150 homeowners were con-
nected with their lender(s) or housing counselors to explore ways to avoid 
foreclosure and stay in their homes. After meeting with their lender, one home-
owner told a MetroWest Daily News reporter "It gives me hope, which I didn't 
have before." Over 200 Metro Boston area homeowners also met with their 
lender(s) at our October 18th workshop in Revere. ***** November 14th 
OCABR extended the compliance deadline for the identity theft and data secu-
rity regulations for general compliance from January 1, 2009 to May 1, 2009 to 
provide flexibility to businesses that may be experiencing financial challenges. 
***** October 16th The Wall Street Journal reported the MA identity theft 
prevention law is drawing attention from security buffs across the nation as 
one of the most comprehensive data-security regulations in the country. In 
response, Undersecretary Crane said “Breach-notification laws deal with what 
happens after the horse leaves the barn. The regulation is intended to prevent 
the horse from getting out of the barn in the first place." 

Shopping Smart  

This holiday season consumers need to know about the conversion from analog to digital that takes place on February 17, 2009, before 
they purchase an expensive TV that they may not need. After this date, full-power stations will only broadcast digital signals. 
 

A digital-to-analog converter box will allow you to continue using your existing analog TV that has an antenna. You do not need to pur-
chase a new TV or an expensive converter box. The National Telecommunications and Information Administration has certified more 
than 80 boxes that can be purchased with DTV box coupons. Every U.S. household is eligible to receive two coupons, worth $40 each, 
toward the purchase of the converter box. The coupons, which expire 90 days after mailing, may only be used for eligible boxes. For 
more information on the Converter Box Coupon Program, visit www.dtv2009.gov, or call 888-388-2009 or 877-530-2634 (TTY).  
 

All TVs manufactured after March 1, 2007, must include digital tuners. Retailers may continue to sell analog-only TVs but consumers 
need to be aware that this equipment will not be able to receive television signals after February 17. Retailers selling TVs with only analog 
tuners must display a Consumer Alert. For more information, call the Federal Communications Commission at 1-888-225-5322 (TTY: 1-
888-835- 5322) or visit the Commission’s digital television website at: www.dtv.gov. 

ANALOG 
• Consumers will be able to connect an inexpen-

sive digital-to-analog converter box to their exist-
ing analog TV to decode DTV broadcast signals 

• Consumers do not need a high-definition TV to 
receive a digital signal 

• Digital-to-analog converters will not convert 
your analog TV to high-definition 

• Analog TVs will still work with cable, satellite, 
VCRs, DVD players, camcorders, video games 
consoles and other devices for many more years 

Digital TV Facts At A Glance 

DTV 
• Digital cable or digital satellite does 

not mean a program is in high-
definition 

• Digital pictures will be free from  
ghosts” and “snow” that affect 
analog TVs 

• Ability to use a split screen to 
watch 2 programs simultaneously  

• HDTV is available, but must have 
a high-definition TV 

HDTV 
• High-definition broadcasts of-

fered at extra cost through your 
provider 

• High-definition broadcasts of-
fered but not for all channels 

• Best available picture resolution, 
clarity and color 

OCA In the News 

Happy Holidays from the  
Office of Consumer Affairs and Business Regulation 


