
The holiday season is 
when many Massachusetts 
residents donate money to 
charitable organizations. 
Unfortunately, it is also the 
season for deceptive and 
fraudulent solicitations. The 
Office of  Consumer Affairs 
and Business Regulation 
offers these tips for 
charitable giving 
this year: 

Know the • 
charity. 
Never 
donate to 
a charity 
that you know 
nothing about, especially 
charities that pop up 
overnight in connection 
with a recent natural 
disaster or news story. 
Get it in writing. Request • 
written information about 
the charity, its mission, 
how your donation will 
be used and proof  that 
your contribution is tax 
deductible.

Check out the charity • 
before you donate. Check 
to see that the charity 
is registered with the 
Massachusetts Attorney 
General’s Office at 
Non-Profits & Charities 
Document Search. Look 
at charity-rating sites, 

such as the Better 
Business Bureau’s 
Wise Giving 
Alliance, www.
charitynavigator.
org, www.

charitywatch.org or 
www.guidestar.org.

Protect your information. • 
Do not reveal your 
personal or financial 
information, including 
your Social Security 
number or credit card 
and bank account 
numbers, to anyone who 
solicits a contribution 
from you. 
Keep records of  your • 
donations for tax 
purposes. 

Consumer Hotline: 888-283-3757 or 617-973-8787
www.mass.gov/consumer
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News From 
the Undersecretary

We are getting to the time of  year when 
people start thinking about resolutions, 
and often think about starting the 
New Year by improving their health – 
whether it is quitting smoking, going on 
a diet, or getting to the gym regularly.

But improving your 
financial health is also a 
good resolution for the 
New Year, and getting 
a handle on your credit 
score is a good, and 
easy, first step.

Many people know the 
importance of  their 
credit score, and some 
have a general idea of  
what is – and is not – a 
good number. But not 
everyone understands just how that 
number is put together for an individual.

A credit score can run from about 300 
to 850, the higher the number the better. 
There are a number of  factors that 
create that number. Payment history is 
the most prominent, with 35 percent 
of  your score based on your past 
management of  credit. Paying bills on 
time is the best way to maximize this 
score, while “maxing out” your credit is 
a sure way to lower your score.

Other significant factors are the length 
of  credit and the type of  credit owed. 
Longer histories can be better, and a 
variety of  credit can prove a capability 
in handling credit. Your credit score 
is also impacted by recent searches of  
your credit, and money owed because of  
court judgments or tax liens.

There are major three credit bureaus 
(Experian, Equifax and TransUnion) that 
will provide you one free credit report 
each year. Go to www.annualcreditreport.
com for a free copy of  your credit report.

A New Year’s resolution that includes 
getting your credit score, defining areas 
of  improvement, and taking steps 
to bolster your score, can create a 
significantly healthier financial outlook 
for you in the future.

Undersecretary 
Barbara Anthony

Be Charitable – and Safe – This Year

Consumers are offered extended warranties at checkout on an 
ever-growing list of  items, but signing up – and shelling out – 
for the coverage isn’t always the best idea.

Extended warranties will pay for themselves with non-repair 
products whose lives tend to be shorter than the warranty 
period, like electric shavers, or with hard-to-repair devices 
such as e-book readers.  

For larger items like appliances, there are several things 
to consider before shelling out the extra cash. If  you are 
buying a large appliance, make sure the warranty guarantees 
a replacement item or outlines the expected timeframe for 
repairs. Be sure that the warranty covers theft or accidental 
damage, as well as all parts of  the device. 
 
Make sure the warranty outlines how many times the item 
needs to be repaired before being considered a lemon, 
and check whether the warranty is from the retailer or the 
manufacturer. Most retailers don’t have repair teams, and 
contract the work out to a third party. Buying an extended 
warranty directly from the manufacturer will save you time 
when your device is being repaired. 

When a Warranty Is a Good Idea
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http://www.charities.ago.state.ma.us/
http://www.charities.ago.state.ma.us/
http://www.bbb.org/us/charity/
http://www.bbb.org/us/charity/
www.charitynavigator.org
www.charitynavigator.org
www.charitynavigator.org
www.charitywatch.org
www.charitywatch.org
www.guidestar.org
www.annualcreditreport.com
www.charitynavigator.org
www.massitsallhere.com
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REACHING OUT 
TO CONSUMERS

In recent months the Office of  Consumer Affairs has 
participated in a number of  events highlighting specific 
programs and the Office’s mission. PHOTO 1: In October, 
the Office joined business and community organizations 
in announcing the “Save Money! Bank on It” campaign, 
along with Dorchester resident Angel Gonzalez. PHOTO 
2: Undersecretary Anthony discussed health care and other 
issues at the Newton Senior Center in November. PHOTO 
3: Lemon Law Program Coordinator David Pesky discussed 
the Used Vehicle Warranty guide at A.S.P.I. Motors in 
Dedham in October. PHOTO 4: The Undersecretary ad-
dressed data security, insurance costs, and other issues at the 
MetroSouth Chamber of  Commerce October breakfast.

News from the Agencies
David Cotney Named Acting Banks Commissioner

David J. Cotney, who had served 
as Chief  Operating Officer of  the 
Division of  Banks, was named 
Acting Commissioner last month 
after the departure of  former 
Commissioner Steven Antonakes, 
who was named to a leadership role 
at the federal Consumer Financial Protection 
Bureau. Cotney has served in a variety of  
positions in the Division of  Banks during his 
20-year career. He is the first state regulator 
to ever chair the Federal Financial Institutions 
Examination Council’s Consumer Compliance 
Task Force. 

Murphy NAIC’s October Featured Member
Insurance Commissioner Joseph 
Murphy was the National Association 
of  Insurance Commissioner’s October 
Featured Member of  the Month. The 
Association noted, “He spearheaded 
an effort to investigate high-percent 
increases in small-group health insurance.”

More than 62 percent of  
consumers who participated in 
an online survey said they are 
saving money on auto insurance 
by shopping for a new policy.

The survey, conducted by the 
Office of  Consumer Affairs and 
Business Regulation through its 
Website and other OCA-related 
pages, found about half  of  
respondents shop for insurance. 
Of  those who do shop, 82 
percent do so in an effort to save 
money. Twenty-seven percent of  
those participating said they saved 
more than $300. When asked 
about their new policy, more than half  said they increased their 
level of  coverage. The Division of  Insurance has found that many 
consumers are using savings on similar policies to beef  up their 
coverage. To read the results from the survey, click here.

The results are part of  the Office’s first online survey. The 
Office will regularly ask consumers about their habits and views 
of  the marketplace. The next survey, available here, will explore 
holiday shopping habits.  

Survey Says: Most Shoppers Are 
Saving Money on Car Insurance

The Numbers

62 percent of  respondents 
are saving money

53 percent increased their 
coverage

82 percent shopped in an 
effort to save money

18 percent saved more than 
$450 on their policy

www.mass.gov/dob
http://www.surveymonkey.com/s/M77HSQ3
http://www.mass.gov/?pageID=ocamodulechunk&L=4&L0=Home&L1=Government&L2=Our+Agencies+and+Divisions&L3=Division+of+Insurance&sid=Eoca&b=terminalcontent&f=doi_JMurphyBio&csid=Eoca
http://www.mass.gov/?pageID=ocamodulechunk&L=4&L0=Home&L1=Government&L2=Our+Agencies+and+Divisions&L3=Division+of+Insurance&sid=Eoca&b=terminalcontent&f=doi_JMurphyBio&csid=Eoca
www.mass.gov/doi
www.mass.gov/bankonit
http://www.mass.gov/?pageID=ocasubtopic&L=4&L0=Home&L1=Consumer&L2=Autos+and+Transportation&L3=Lemon+Laws&sid=Eoca
http://www.mass.gov/?pageID=ocamodulechunk&L=1&L0=Home&sid=Eoca&b=terminalcontent&f=report_auto_survey_results&csid=Eoca

