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Over the next month, parents can debate what
is more irritating - the whining from the kids that
school is going to start soon, or the barrage of backto-school advertising that leads up to the first day?
While the kiddies might want to avoid it, the reality is
parents need to begin preparing for school, and before
hitting the stores they might need a little remedial lesson
in shopping for sales. It is important that you read each
sale advertisement carefully to make sure you understand
the offer and your rights as a shopper.
A “sale” requires the savings to be at least 10 percent for
items typically $200 or less, and at least 5 percent for more
expensive items. Items must be labeled with both the sale
and actual selling price. If a price scanner does not display the
advertised price, report this to the Division of Standards.
Sale advertisements must declare if there is a limited quantity
of an item, and at which stores the sale applies. Every store
offering the sale must have flyers at each entrance to display the terms of
their sale. Read the fine print to see if the retailer offers rain checks in the
event that the store runs out of stock. Merchants do not have to provide
rain checks if advertisement states that quantities are limited.
If you have questions about an advertised sale, call the Office of
Consumer Affairs toll-free hotline at (888) 283-3757.

DEP: Heating Oil Tanks
Need Protective Devices

The Massachusetts Department of Environmental Protection
is reminding homeowners that all heating oil tanks must have a
protective device installed to protect against leaks by Sept. 30.
If your burner or any of the oil supply line is below the oil tank,
you must have a device in place. Systems installed since January
1990 may already have a protective device. To find out if your
system has a device, contact your fire department and ask for a
copy of the oil burner permit.
If you do need a device, find a licensed technician. You can start
your search here. The cost is typically $150-$350.
Homeowners may also want to consider insurance, according
the Department. The protective device will stop leaks, however
leaks can still happen and cleanup can be costly. Contact your
homeowners’ insurance agent to review your policy and discuss
possible coverage.
For more information, visit the DEP website.

Consumer Hotline: 888-283-3757 or 617-973-8787
www.mass.gov/consumer

L

ast year, the Board of
Chiropractors revoked the
licenses of two chiropractors
who for a number of years
filed insurance claims for treatments
that it did not do, pocketing the money
from the insurance
company.
Those two, Joseph
and Frederick
Giampa, were two
of the 46 Division
of Professional
Licensure licensees
who were disciplined
for excessive or
fraudulent billing
practices last year.
Undersecretary
This is an issue that Barbara
Anthony
taxes our entire health
care system by adding
costs paid for by all consumers.
Last month, the Division of
Professional Licensure announced
the creation of a Health Care Fraud
Tip Line, which gives consumers a
confidential outlet to alert officials to
health care billing fraud.
The number of the hotline is (617)
727-4499. The Division oversees a
number of health-related licensed
professionals, including athletic trainers,
physical therapists, and psychologists.
Investigators are constantly inspecting
and reviewing licensees, but patients can
be the first to notice irregularities.
You should inspect a bill or invoice
you receive from your insurance
company. If the items on the bill do
not seem to match the treatment you
are receiving from your health-care
professional, you should ask questions.
You should also check to make sure
additional appointments, which you
did not have with the licensee, are not
added to your account.
The Division of Professional
Licensure regulates thousands of
licensees in the health-care field, and
almost all of them are competent
professionals who follow the rules. A
small fraction does not, however, and
our new tip line will help us identify
those people and reduce fraud in our
health care system.
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Foreclosure Workshops
Draw 260 Homeowners
The Office of Consumer Affairs,
in conjunction with local housing
counseling agencies, conducted foreclosure prevention workshops on
July 19 in Lawrence and July 20
in Fitchburg. The events drew 260
homeowners, who were able to meet
one-on-one with lenders or housing counselors as they try to avoid
foreclosure. Undersecretary Anthony talks about the event with
homeowners in Lawrence (photo
right), and OCA staff members
Jayda Leder-Luis (left, photo left)
and Vedika Mehera review lender
availability during the Lawrence
workshop.

Cash and Credit Are
Not Always the Same
More and more often, consumers
are relying on debit cards instead of
paper money to pay for purchases, but
sometimes good, old cash is the way to
go.
Some merchants offer discounts that
apply when paying with cash. State
law does not allow retailers to charge
a consumer more for using a credit or
debit card. It does, however, allow a
retailer to offer a discount for using cash.
For example, it is illegal to price
something at $10 and boost the price to
$11 if a card is being used for payment. It
is okay to charge $11 for something with
a discount to $10 if using cash.
Consumers see price disparities
between cash and credit most often
at gas stations, many of which charge
a different price for cash and credit
purchases.  
State regulations mandate that gas
stations clearly identify on street signs
any conditions attached to the price,
such as “cash only” or with a car wash.
Additionally, the price at the pump must
match the price on the street sign – the
price on the street cannot offer a price
that is lower than the actual pump
price. Earlier this year, the Division of
Standards upheld fines against two gas
stations for this issue.
If you have concerns about the posted
price of gas at a station, contact the
Division of Standards at (617) 727-3480.
If you have questions about a retailer’s
cash and credit rules, contact the Office
of Consumer Affairs hotline at (888)
283-3757.

Put the Brakes on
Big Gas Costs

With gas prices hovering around $3.50, it seems like there
is no good time to fill up the tank. But there are a few ideas
that might save you a few cents as you gas up. According to the
Division of Standards, these tips can lead to savings:
u Avoid filling up if you see the delivery tanker at the
station. As the tanker unloads the fuel into the pump, it is
possible for some sediment under the tank to get stirred up
into the gas and end up in your car’s tank. It only takes a few
minutes for the sediment to settle back down, so skip the
station to fill up elsewhere, or come back later in the day.
v Change your air filter periodically as a dirty air filter
reduces fuel mileage.
w During the summer, fill up in the mornings when the
temperature is coolest and the propane has not expanded or
evaporated. In winter, fill up midday when the temperature is warmest to avoid
frozen pumps and machinery.
xUnder-inflated tires can make your car engine work harder and burn more
fuel, so make sure each tire has adequate air pressure.
For more tips from the Division of Standards on how to improve your gas
mileage, visit the Division’s website.

Survey: Costs Affect Summer Travel Plans

A survey by the Office of Consumer Affairs and Business Regulation found
that respondents were scaling down their travel plans based on concerns
regarding costs – most significantly fuel costs.
The survey found that 75 percent of respondents said their chief concern
when making summer vacation plans is prices for gas and airline fuel. Nearly
half of the respondents – 44 percent – said they would take a vacation closer
to home, and 25 percent said they would stay home this summer and take day
trips instead of going on a vacation.
Over half of the respondents, 56 percent, said they would be spending less
money on vacation this year. Only 12 percent said they would be spending
more money this year on vacation.
The Office is currently conducting a new survey, regarding item pricing and
unit pricing. To take the short survey, please click here.

