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IN recent years, prepaid cards have gained in 
popularity. In 2012 alone, con-
sumers spent $77 billion in trans-
actions on prepaid cards, and that 
number is expected to grow in 
2014. These cards were once used 
by people without bank accounts, 
but they are becoming more 
mainstream and more popular 
with younger consumers, college 
students, frequent travelers, and 
middle income families.

Many people may see prepaid 
cards as a convenient way to store cash and make 
purchases; however, these cards often come with 
many hidden fees that quickly add up. You may 
be charged a fee each month just to have the card, 
a fee every time you buy something, a fee to get 
money from an ATM or even just to check your 
balance. These user fees can make having a prepaid 
card very expensive.

The consumer marketplace is becoming more com-
petitive and we are seeing different types of cards 
and fees associated with them. However, prepaid 
cards have few legal requirements for consumer 
protection; there are limited or no disclosure 
requirements, no limits on the amount and types 
of fees, and no federal insurance requirements on 
some types of cards. Consumers should think twice 
when considering whether or not to get a prepaid 
card.

If you are using a prepaid card while shopping this 
holiday season, know in advance the fees associated 
with using it. Avoid giving prepaid cards as gifts; 
opt for store gift cards or Visa or American Express 
gift cards, but be sure to read all of the fine print 
before you buy any kind of gift card.  For your own 
needs, consider getting a checking account at a 
Massachusetts state-chartered bank or credit union 
if you don’t have one already. For tips and other 
information about banking and managing your 
personal finances, visit our Bank On It! webpage. 

 
Have a Safe and Happy New Year!

Consumer Hotline: 888-283-3757 or 617-973-8787
                   www.mass.gov/consumer
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Conducts Surprise 
Weekend Inspections

Division of Standards

Consumer Poll
At the Office of Consumer Affairs 
and Business Regulation, we strive 
to empower consumers to make in-
formed decisions in the marketplace 
through education and outreach. 
But we want to hear from YOU 
about your awareness of our Office 
and consumer rights in  
Massachusetts. 

To help us better serve the residents 
of the Commonwealth, please take a 
few moments to fill out our  
5-question poll.

Earlier this Fall, our Division of Standards compliance officers did 
a surprise weekend inspection, looking at over 1,200 prepackaged 
meat items in approximately 50 supermarkets across the Common-
wealth.  What they found is good news for consumers – 97.4% of 
the items were accurately weighed.

Compliance officers weighed random prepackaged meats – includ-
ing beef, lamb, poultry, and pork –  to see whether the weight on 
the package label matched the weight of the product inside the 
packaging.  The distinction is an important one, because otherwise 
consumers would be paying for the weight of the packaging  
material.  

Items found to be underweight did not account for the full packag-
ing “tare weight,” or the weight of the empty container.  Inspectors 
determine the weight of the goods (also known as the net weight) 
by subtracting the tare weight (the weight of the packaging) from 
the gross weight (the full weight of the package).

The Division of Standards can fine a store $75.00 per violation if 
the actual weight of the package is less than the stated package label 
weight, or if a number of items in one store are found to be under-
weight.  Only two stores were fined as a result of this inspection, a 
Stop & Shop at 300 Grove Street in Braintree and a Stop & Shop 
at 469 Pleasant Street in Attleboro.

You can view the full survey results here.

http://www.mass.gov/ocabr/consumer/banks-banking/bank-on-it/
http://www.mass.gov/consumer
http://www.massitsallher.com
https://www.surveymonkey.com/s/ConsumerAwarenessPollOCABR
http://www.mass.gov/ocabr/docs/dos/dos-prepackaged-meat-survey-results.pdf
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Commissioner of  Banks David Cotney testified at the U.S. Senate 
Banking Joint Subcommittee’s hearing on November 19, 2013, regard-
ing the impact of  virtual currency, including the potential effect on 
consumers, businesses and the financial system.  

Emerging technologies have brought innovative products to the fi-
nancial marketplace that consumers are utilizing on a daily basis. State 
regulators are engaged in open discussions with joint state and federal 
working groups to learn more about the industry, increase transparency 
and promote consumer protection.

State regulators already supervise money transmitters to protect con-
sumers and preserve national security and law enforcement interests. 
As technology has evolved to include mobile payments and digital 
commerce, Commissioner Cotney said that “state agencies are explor-
ing the connection between existing money transmitter regulation and 
virtual currencies.”

Commissioner Cotney Testifies Before Congress About Virtual Currency

New Year’s Resolution -- Lose 
Weight, Avoid Weight-Loss Scams
If  you are planning to lose a few pounds in the coming 
year, you need to wary of  weight-loss scams. Some 
companies use misleading sales and marketing practices 
to prey on consumers’ trust. Be on the lookout for 
advertisements that include statements like these false 
claims: 

Before you purchase any weight loss products: 
• Speak with your doctor; 
• Check for complaints against the company with the 

Better Business Bureau and the Attorney General’s 
Office; 

• Be wary of  “free” or low-cost trials or samples that 
might require high shipping fees; 

• Make sure the company has a posted privacy 
policy that guarantees the safety of  your personal 
information, and; 

• Read the fine print before you order to make sure 
you are not signing up for ongoing shipments of  
the product or enrolling in any kind of  service 
unexpectedly. Many consumers have been scammed 
into long-term commitments disguised as free-trial 
offers. 

Instead of  purchasing questionable weight-loss 
products, invest your time and effort in cutting calories 
and increasing physical activity. If  you plan to join a gym 
or health club, click here for more information. 

Division of Professional Licensure Fines 
New England Casino Dealer Academy
Recently the Division of  Professional Licensure took 
action against New England Casino Dealer Academy, a 
for-profit private occupational school located in the Emer-
ald Square Mall in Attleboro.  The school, which provides 
training for casino dealers, pit bosses, table supervisors, and 
other casino workers, was fined $1,500 for improper ad-
vertising, failing to maintain adequate student records, and 
failing to request approval to change ownership.

During a routine compliance inspection, DPL investigators 
found evidence that the school was improperly advertis-
ing a salary that students would receive if  they successfully 
completed the school’s casino dealer program, with claims 
such as “Casino Dealers can make between $30 to $50 per 
hour including tips,” as well as claims regarding when and 
how many casinos would open in Massachusetts.  DPL in-
vestigators also found additional advertising materials with 
improper claims about salary compensation during a follow 
up inspection in June.

DPL gained oversight of  private occupational schools and 
their sales representatives in August 2012 from the Depart-
ment of  Elementary and Secondary Education.  The Divi-
sion currently licenses more than 200 private occupational 
schools.  This is the first enforcement action DPL has taken 
against an occupational school since gaining regulatory 
oversight.

The DPL webpage – www.mass.gov/dpl/schools – pro-
vides information on licensing requirements, consumer pro-
tection measures, applicable regulations and other matters 
important to occupational schools, sales representatives, 
students and the public. Students can also file a complaint 
against a school or its sales representatives by calling  
(617) 727-6917.

http://www.mass.gov/ocabr/press-releases/2013/dpl-fines-new-england-casino-dealer-academy.html
http://www.mass.gov/ocabr/press-releases/2013/dpl-fines-new-england-casino-dealer-academy.html
http://www.mass.gov/ocabr/government/oca-agencies/dpl-lp/schools/
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