
SENATE .... No. 185
To accompany the petition of the Massachusetts Society of Optom-

etrists and the Board of Registration in Optometry, by Edmond
Wilson and another, for legislation to regulate advertising in con-
nection with the sale of eye glasses, lenses or eye glass frames. Public
Health.

In the Year One Thousand Nine Hundred and Thirty-Seven.

An Act relative to Advertising in Connection with the
Sale of Eye Glasses, Lenses or Eye Glass Frames.

1 Chapter one hundred and twelve of the General
2 Laws, as appearing in the Tercentenary Edition
3 thereof, is hereby amended by adding after section.
4 seventy-three the following new section:
5 Section 73A. No person shall, in connection with
6 the sale of eye glasses, lenses, or eye glass frames,
7 include in any newspaper, radio, display sign or other
8 advertisement any statement of a character tending
9 to deceive or mislead the public, or any statement

10 which in any way misrepresents any material or serv-
-11 ice or credit terms, or any statement using the words
12 “free examination of eyes”, “free advice”, “free
13 consultation”, “consultation without obligation”, or

Be it enacted by the Senate and House of Repre-
sentatives in General Court assembled, and by the
authority of the same, as follows:
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14 any other words or phrases of similar import which
15 convey the impression that eyes are examined free,
16 or any statement advertising any material used for
17 ophthalmic purposes unless it is described truthfully
18 in all its component parts, or any statement adver-
-19 tising lenses or complete eye glasses including lenses
20 at a fixed price, either alone or in conjunction with
21 professional services, or any statement advertising a
22 frame or mounting at a price unless a further state-
-23 ment is included in said advertisement to the effect
24 that said price is for the frame or mounting only and
25 does not include lenses, eye examination or profes-
-26 sional services in print as black and at least one half
27 the size as the print used for the price, or any state-
-28 ment which lays claim to a policy or continuing prac-
-29 tice of generally underselling competitors, or any
30 statement which refers inaccurately to the goods,
31 prices, values, credit terms, policies or services of
32 any competitor. Price shall be construed as being
33 fixed, even though the words “and up” or “as low
34 as” or words of similar import are used in connection
35 therewith.
36 Whoever violates any provision of this section shall
37 be punished for the first offence by a fine of not less
38 than fifty dollars nor more than two hundred dollars,
39 or by imprisonment for not more than three months,
40 or by both, or for a subsequent offence, by a fine of
41 not less than two hundred dollars nor more than five
42 hundred dollars, or by imprisonment for not less than
43 three nor more than six months, or both.


