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By Mr. Brennan, a petition (accompanied by bill, Senate, No. 704) of
John A. Brennan, Jr., John Droney and John Kerry for legislation to fur-
ther regulate advertisements for merchandise, commodities and services.
The Judiciary.

She, (ttammouuipalth of fflasaachiißPtts

In the Year One Thousand Nine Hundred and Seventy-nine.

An Act further regulating advertisements for merchandise,
COMMODITIES, AND SERVICES.

1 Section 1. Amend G.L. c. 266, §9l as most recently amended
2 by c. 222 of the acts of 1963 by adding after the word “letter”,
3 the following: “or by means of television, radio, or other
4 mechanical devices, or by door-to-door solicitation or tele-
-5 phone solicitation”.

1 Section 2. Add after the last sentence of the first para-
-2 graph, the following: “For purposes of this section, an
3 advertisement includes door-to-door and telephone announce-
-4 ments, notices, solicitations, offers, and the like”.

1 Section 3. Add after the words “the attorney general” in
2 the final paragraph the words “or the district attorney”.

1 Section 1. The proposed amendment merely clarifies that
2 the statute does not merely regulate advertising that is in
3 print but also applies to television, radio, and other mechani-
-4 cal devices.

1 Section 2. This section specifies that “advertisements” en-
-2 compasses telephone and door-to-door solicitations, two
3 marketing methods utilized both with ever increasing fre-
-4 quency and ever increasing fraud. Arguably, the phrase “in
5 any other way” already could be read by a court to include

Be it enacted by the Senate and House of Representatives in General
Court assembled, and by theauthority of the same, as follows:
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6 telephone solicitations. For precedent by a court making such
7 an interpretation of a statute very similar to G.L. c. 266, §9l,
8 see, State v. Blind Associates, Inc., 212 N.E. 2d. 431, 4 Ohio
9 Misc. 129 (1965). However, for a contrary intepretation, see,

10 State v Cusick, 84 N.E. 2d. 554 at 556 (lowa 1957).

1 Section 3. The present statute limits the power to enjoin
2 deceptive advertising solely to the attorney general or any
3 aggrieved party. The proposed amendment extends such power
4 to the district attorney.


