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JffTo the Honorable Senate and House of Representatives:
It is my belief that the cities and towns of this Commonwealth

are entitled to fuller involvement in the regulation of outdoor
advertising. While all recognize the benefit and the necessity of the
currently effective, uniform standards applicable throughout the
Commonwealth, the existence of such standards should never
deprive local communities of the right to act to prevent the
disfigurement of their landscape.

Accordingly, I have recommended to the Outdoor Advertising
Board that it adopt a regulation prohibiting the erection or
maintenance of any advertising device violating a local ordinance
or by-law. I am also writing to local officials reminding them of
their responsibilities with regard to outdoor advertising regulation
and seeking their commitment to a program of vigorous enforce-
ment of existing lawTs and regulations pertaining to such advertis-
ing.

Section 1 of the accompanying legislation is designed to amplify
and clarify the statutory power of cities and towns to control on-
premises or accessory-use advertising. Cities and towns currently
have exclusive responsibility over this form of advertising through
their zoning laws and building codes. But their legal competence to
act under the provisions of General Laws, Chapter 93, Section 29
should be clearly established. Accessory-use advertising serves an
important and useful purpose, but it must be subject to strict

to prevent the cheapening and degrading of our public
ways.

Section 2 of the accompanying legislation will restore to local
officials the right to enforce their ordinances or by-laws restricting
outdoor advertising in a court of equity. I regard this measure as a
most important step toward greater community control and par-
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ticipation in the effort to preserve the attractiveness of our
landscape.

Acknowledgement of the public demand for greater local control
over outdoor advertising is long overdue. I respectfully request
your consideration and approval of the accompanying legislation
which, together with the other actions herein described, is intended
to meet that demand.

Respectfully submitted,

FRANCIS W. SARGENT,
Acting Governor oj the Commonwealth.
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In the Year One Thousand Nine Hundred and Sixty-Nine.

An Act relative to the control of outdoor advertising.

Be it enacted by the Senate and House of Representatives in
General Court assembled, and by the authority of the same, as
jolloivs:

1 Section 1. Chapter 93 of the General Laws is hereby
2 amended by striking out from section 30, as last amended by
3 chapter 233 of the acts of 1945, the words “this section” and
4 substituting in place thereof the following new words:—said
5 rules and regulations;—and by striking out the word “or”
6 where it appears after the word “matter” in said section 30
7 and by substituting in place thereof the following new
8 words:—; and provided, further, that this section shall not
9 apply to signs or other advertising devices.

1 Section 2. Said chapter 93 is hereby further amended by
2 striking out section 31 and by inserting in place thereof the
3 following new section:-—•

4 Section 31. The supreme judicial and superior courts shall
5 have jurisdiction in equity upon petition of the attorney
6 general, of any city or town or any officer thereof, or of any
7 interested party, to restrain the erection or maintenance of
8 any billboard, sign or other device erected or maintained in
9 violation of any rule, regulation, ordinance or by-law estab-

-10 fished or adopted under section twenty-nine, and to order the
11 removal or abatement of such billboard, sign or device as a
12 nuisance.
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