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HOUSE OF REPRESENTATIVES, December 2, 1985.

The committee on Government Regulations, to whom was referred
the petition (accompanied by resolutions, House, No. 6679) of Mary
Jeanette Murray for adoption of resolutions by the General Court
memorializing the Congress of the United States relative to
prohibiting the advertisement of alcoholic beverages in the media,
reports recommending that the accompanying resolutions (House,
No. 6942) ought to be adopted.

For the committee
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WILLIAM F. GALVIN
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In the Year One Thousand Nine Hundred and Eighty-Five

Resolutions memorializing congress to further regulate the

ADVERTISING OK ALCOHOLIC BEVERAGES IN THE BROADCASTING
MEDIUM.

Whereas, The Commonwealth of Massachusetts acting through
the General Court, recognizes the potential for abuse by persons
improperly using alcoholic beverages; and

Whereas, Among the principal methods of marketing such
products for sale is the broadcasting medium; and

Whereas, Such medium reaches a large and often undefined
audience including many young people; and

Whereas, The potential for the spread of information through
such medium is particularly great and effective; and

Whereas, The Massachusetts General Court acknowledges and
recognizes the principles of commercial free speech but
nonetheless insists on the responsibility of those who market
alcoholic beverages; therefore be it

Resolved, That the Massachusetts General Court hereby urges
the Congress of the United States to provide for a governmental
mechanism to encourage a Broadcasters and Alcoholic Beverages
Advertisers Code of Ethical Practices which shall include but not
be limited to guidelines for the targeting of the advertising for
alcoholic beverages away from persons under the age legally
entitled to purchase as well as a disassociation between the use
of alcoholic beverages and the use of automobiles in commercial
advertising; and be it further

Resolved, That the Massachusetts General Court further urges
the Congress of the United States to enact legislation or to
otherwise encourage that a certain percentage of the advertising
and promotional expenditures of the manufacturers of alcoholic
beverages be dedicated to informational messages outlining the
inherent danger of the abuse of alcoholic beverages; and be it
further
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Resolved, That a copy of these resolutions be transmitted
forthwith by the Clerk of the House of Representatives to the
presiding officer ofeach branch of the Congress and the members
thereof from the Commonwealth.
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