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>ur Commitment
o Excellence
Francis X. Joyce

ecutive Director, MCCA

1 xcellence. Quality. Service.

H They're great concepts, and
-~4 they're widely-made promises

the meeting and convention indus-

h But how often do you and your
;mbers experience them?

; at the Massachusetts Convention

nter Authority (MCCA), and the staff

the John B. Hynes Veterans Memo-
d Convention Center, pledge to pro-

de you, the users of the Hynes, with

e highest levels of excellence, quality

id service.

feel confident in making this

edge because of our successful track

cord in the past three years, and
icause of the tremendous support we
nsistently receive from the hotel

Immunity, the hospitality industry,

isiness, labor and government in

)ston and throughout Massachusetts.

just a few weeks the MCCA will

:complish what many in Boston and
see Excellence, page 4

id Space Available in

lew Hynes Directory
ie premier edition of the Official

ynes Directory, now in production,
is advertising space available. This
gh-quality publication will be care-
lly read by more than a quarter mil-
Dn visitors to the new Hynes in 1988.

is thus an excellent medium through
hich many product and service firms
ill want to communicate with the
any conventioneers, business people,
id their families who will visit Boston.

iblished by "Where Magazine," the
50,000 first-run copies of the Official
ynes Directory will contain detailed
iformation and maps of the new con-

I»ntion center, plus helpful maps and
formation about Boston.

or more information, please see
ie enclosed pamphlet or contact
erard Sperry at "Where Magazine,"
.17) 482-6777.
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Mark Leahy

Hynes General Manager Appointed
Following an exhaustive nation-

wide search for a general man-
ager for the new John B. Hynes

Veterans Memorial Convention Center,

the MCCA found and hired the ideal can-

didate for the job. Mark J. Leahy brings

with him a wealth of experience gained
working for McCormick Place, United
Exposition Service Company/Chicago,
and Concept Convention Services in

Boston and Hartford.

"Mark combines the best qualities of

a convention industry professional
with the intimate knowledge of Boston
only a native could have," comments
Francis X. Joyce, Executive Director of

the Authority.

Industry veteran

Leahy is a young veteran of the meet-J
,

J ° . .
,

He has also set up and coordinated
ing and convention industry, but one „i „. ,„ • „,„ r . uf i i r - j . i . shows in many or the major cities inwho has seen a lot or action during his

th coun trv
eight-year career. Before he was 25
years old he had worked on seven of "Mark is one of the most detail-

the 10 largest shows in the U.S. as an oriented people I've ever met," Joyce
Account Executive in the Exhibitor Serv- related. "I had no doubt about his

ices Department at McCormick Place. see Leahy, page 4

Construction Update

Hynes on Schedule for January
Opening

0t iV

Boston's brisk autumn and early

winter coincide with the com-
pletion of the majority of the

Hvnes exterior and the increased

The completed facade ofthe Hynes reflects

Boston's rich architectural heritage.

attention to details of the building's

interior.

As construction continues at a steady

pace, all systems are "Go" for the

Hynes' first event on January 18, 1988.

The first user of the new John B. Hynes
Veterans Memorial Convention Center

will be the Yankee Dental Congress,

which will host 17,000 participants

and guests. These visitors and about
400 booths will be accommodated on
the Plaza Level of the Hynes, with its

two exhibit halls totalling 82,000

square feet, 13 meeting rooms and
approximately 30,000 square feet of

registration and pre-function space.

The Hynes' first level will be completed
and fully functional in mid-January.

The upper two levels will be partially

operational at that time.

see Opening, page 2
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A Brief Tour of the New Hynes
-view

new John B. Hynes Veterans
lorial Convention Center has been
gned with flexibility and con-

ence in mind. Exhibit halls, meet-
rooms, pre-function areas, multi-

)ose auditorium and ballroom
: all been integrated into a modern
ity for both large and small users.

Hynes can be utilized by one large

/ention hosting 22,000, or it can
die up to seven separate smaller

:tions — allowing delegates from
1 convention to reach their own
ts without passing through
ther convention.

building's location in downtown
on couldn't be more convenient.

Hynes is the only convention facil-

in the country with more than
10 luxury hotel rooms within walk-

distance. In fact, more than 3,300

hese rooms are virtually under
roof in a temperature-controlled

ironment.

Hynes' five exhibit halls, ball-

n, auditorium and pre-function

is exceed 360,000 square feet —
ugh space to handle more than 95
:ent of all conventions held in the

The facility's 38 dedicated meet-
rooms exceed 72,000 square feet.

libit Halls & Ballroom

Hynes' five dedicated exhibit halls

tiling 193,000 square feet can
ommodate 1,051 booths. When
ibined with the 25,000 square foot

Iroom, 1,180 booths can be accom-
dated in 218,000 square feet of

ibit space.

S spacious ballroom — one of the

*est in Boston — can comfortably
t 2,200 for banquets, house 129

)ths, or be divided into three large

eting rooms seating from 800 to

DO guests.

| five exhibit halls range in size

m 36,000 to 44,000 square feet.

Iiibit hall ceiling heights range from
to 43 feet— spacious enough for the

gest exhibits.

eting Rooms

e Hynes features 38 dedicated meet-

;
rooms that can accommodate 70

1,200 people. The third level houses

"Suite 300" — a large lounge/confer-

ence room with secure access, private

reception hall, kitchen and restroom

facilities— for V.I.P. functions.

All 38 meeting rooms are fully car-

peted with tastefully decorated walls

and suspended acoustical ceilings

averaging 16 feet. All meeting rooms
feature acoustically superb built-in

sound systems and accommodations
for audio-visual presentations.

Multi-Purpose Facilities

The multi-purpose auditorium has a

5,000-person capacity, with 3,728 seats

on the main floor and 1,272 in the

balcony.

More than 145,000 square feet of pre-
function space joins the meeting
rooms and convention halls; 30,000
square feet is dedicated to registration

use. A substantial portion of the pre-

function space is naturally lit by
skylights and large windows that also

provide views of Boston's Back Bay
and Boylston Street.

Dining Facilities

Fine traditional and international

food will be served in the spacious 600-

seat dining area and lounge. The
Hynes management is dedicated to

providing outstanding food as well as

an outstanding physical plant and pro-

fessional customer services.

A full-service main kitchen will pro-

vide everything from coffee breaks and
roll-in luncheons to major banquets.

Exhibit Hall Services

Major emphasis has been placed on
the details for exhibit set-up. The r^fe
Hynes has been designed to meetW
power needs and service requirements
of exhibitors and visitors.

Water, compressed air, electricity (120/

208 and 277/480 volts) and telephone
service are provided in the exhibit

halls, through utility boxes located at

30-foot intervals. •

Opening
continued from page 1

As of Thanksgiving, the exterior of the

building was approximately 90 percent
complete, reports Director of Project

Engineering Ken Leach. The first level

of the interior was nearly 90 percent
complete, and the remainder of the

building was approximately 70 percent
complete.

All 15 freight elevators are completed
and operational, all passenger eleva-

tors are in place, and all escalators

have been installed. The Hynes' sophis-

ticated computer and telecommunica-
tions equipment is currently being

installed, and 50 percent of its cabling

is in place. The kitchen equipment is

also being installed during November
and December.

Leach notes that the number of work-

ers on the job has nearly doubled in

the last couple months, reflecting the

amount of finish and detail work cur-

rently underway. The 700+ workers
are on an accelerated work program.
While work on the overall project con-

tinues seven days a week, most work-
ers are on a modified six-day schedule.

Some of the trades are working 10-

hour days in order to meet their goals.

"The Authority has received the fullest

cooperation from Boston's labor force,"

Leach comments. "Quality tradesmen
are at a premium because of Boston's

current building boom, but the Hynes
project has been a top priority for

organized labor in the region. Th^
know how important Boston's con« j
tion center is to the overall econoniv
of Massachusetts. The teamwork
and spirit of cooperation has been

tremendous throughout the three-year

construction period." ®
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UNIQUELY BOSTON
Boston is in the midst of a

renaissance of greater propor-

tions than most cities ever experi-

ence. Significant increases in new
business development, popula-
tion, redevelopment and visitor

business combined with low
unemployment and a very strong
economy have made Boston and
the immediate surrounding areas

a model for many American cities

to emulate.
Always known for a rich cultural

and historical profile, fine dining
and unique attractions, Boston has
rapidly emerged as a world-class

meeting and convention city. The
spectacular boom in hotel con-

struction that began in 1981 is

probably the most significant

I

factor contributing to the city's

'changing image, pace and econ-
omy. By increasing the available
hotel room inventory from 8,100 to

almost 20,000 in the metropolitan
area, Boston has become increas-

ingly attractive to convention dele-

gates, incentive groups and
tourists.

The area's hotel offerings range
from the classically traditional to

the exquisitely modern, with the
230-room Boston Harbor Hotel
as the newest crown jewel on the
waterfront, lust beyond Boston,
groups can choose from a variety

of resorts, conference centers and
elegant hotels for regional meet-

Panoramic view of Boston's Back Bay wilh

\ohn Hancock Tower in ihe cenler.

ings, seminars and special events.

Coinciding with this timely surge
of hotel development is the upcom-
ing opening of Boston's expanded
Hynes Convention Center in Janu-
ary. The Center has doubled from
150,000 gross square feet to over
310,000 gross square feet of exhi-

bition and meeting space.
The Convention Center is con-

veniently attached to three major
hotels via skybridges and plazas
— the Sheraton Boston, Marriott
Copley Place and Westin Hotel—
and two shopping developments— Copley Place and Prudential
Plaza. Known as the "Boston
Complex," this configuration pro-
vides the conventioneer or visitor

with virtually all they need under
one roof. Located in the city's

Back Bay district, there are an
additional 3,000 hotel rooms
within a five minute walk of the
"Boston Complex" and the Con-
vention Center.

Accessibility is one of Boston's
strongest assets as a convention

city and overall visitor destination.

Back Bay is just minutes away
from Logan International Airport

Amtrak and major national bus
lines enter Boston at strategic

points near hotels and the city's
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xhibition and convention facilities,

nd Boston is at the hub of major
onnecting interstate highways.

)nce in the city everything is

xtremely accessible by walk

ig, public transportation

taxi. This is a geo-
raphically small city

/ith big city amenities
nd an emphasis
>n convenience.

he New
'evolution

If the American
Evolution gave
>oston and
Massachusetts
political indepen-
jence, it can be
|aid that the high

lechnology revolu-

ion gave the citv

nd state their eco-
nomic independence.
Vithin 25 to 30
miles of downtown
Boston— mostly
n the Route 128

iind 495 areas-
•there are

nore than
'00 high
lechnology

rms. Employ-

ee Raul Revere statue

nd Old North Church

\re stops along

he Freedom Trail,

•iew England's

nost popular

isitor attraction

ing nearly a quarter of a million

people, these companies have
been a major factor in keeping the

Massachusetts unemployment rate

four percent below the national
average for the past 11 years.

The state's high tech

ndustry now employs about
one-third of all persons in the

state's manufacturing labor

force, with the science and
technology sector growing at

a rate of about 40% in the
past five years.

It is Greater Boston's
leadership position in the
high technology industry
that attracted such major
meetings as Apple Com-

puter's MacWorld with

5,000 delegates, and
the unprecedented
DECWORLD '87 with

50,000 Digital Equipment
Corporation employees and
clients. Digital's eleven-day
event required the use of

the World Trade Center.

5,000 hotel rooms and
the commissioning of

the Queen Elizabeth II

and Oceanic cruise

ships to house
attendees. Boston
is able to accom-
modate all manner
of special needs.

City on the Rise
By the end

of 1987. Boston
will have added
more than seven
million square
feet of Class A
office space to its

current stock of 45
million square feet.

That amount
of new office

space would
be an accom-
plishment in

any city. But

doing so amidst Boston's notori-

ous "cow path" streets is remark-
able. New construction now going
on in the city is equal to that of
Chicago, a municipality five times
larger.

The completion of International

Place in Spring, 1987, marked the
largest privately-financed office

project in the city's history. Built

at a cost of about $326 million,

the project stands on 2.6 acres of

land in the heart of Boston's finan-

cial district. The entire establish-

ment consists of six connected
buildings (the tallest of which rises

575 feet) and offers the city 1.7

million square feet of new office

space and 100,000 square feet of

retail space.
The city's skyline will continue

to change over the next few years

as new hotels continue to be
developed. There are proposals
pending that would add an addi-

tional 2,000 rooms to Boston's
inventory before 1995.

A Leader in Medicine
Boston has always enjoyed a

solid reputation as an interna-

tional center for medical research,

largely due to the outstanding
credentials of its 35 hospitals and
three medical schools: Harvard,

Boston University and Tufts New
England Medical Center. Beth
Israel, Children's Hospital and the

famous Massachusetts General
Hospital are among the finest

teaching hospitals in the world.

Massachusetts General Hospital

is the original teaching hospital for

Harvard Medical School, having

opened in 1811, and is a prime con-

tributor to the advancements of

medicine throughout Boston and
the country. This is the oldest

voluntary, non-profit hospital in

New England and has the largest

hospital-based research program
in tne country Massachusetts
General was the first hospital to:

use anesthesia, establish a hospital
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Downtown Crossing is one of the city's busiest

shopping districts.

department of social services, per-

form a successful replantation of a

severed limb, and, along with MIT
and the Shriners Burn Institute,

successfully develop artificial skin.

Boston's reputation as a medi-
cal "hub" dates back to the early

years of American independence.
The first Board of Health in this

country was established by law in

Boston on February 13, 1799. Paul

Revere was its first president.

More recently, the birth control

pill was first tested and proven
effective at the Free Hospital for

Women (now part of the Brigham
and Women's Hospital) in 1959.

These are the facts that con-
tribute to many people choosing

) Boston when seeking the finest in

medical care. It is also the atmos-
phere of learning, the healthy cor-

porate and financial picture, and
the highest level of government
support for major new technologi-

cal breakthroughs and business
developments that make Boston
a highly desirable meeting and
convention destination. Industrial, technological and medical inroads

are being forged alongside the
history that has already made
Boston one of the most desirable

destinations in the world.

Leisure Activities & Attractions

It's not all business, medicine
and development that make
Boston such a popular site for

convention delegates, business
travellers and tourists, but also

the leisure and dining options

to be found here. In addition to

offering superior accommoda-
tions, Greater Boston hotels are

also the locations for many of the

finest gourmet restaurants in the

Skybridges link Copley Place with the hotels.

Prudential Plaza and other components of the

"Boston Complex

"
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Toshihiko Seko crosses the finish line to win

the 1987 Boston Marathon, the nation's oldest

and most prestigious marathon

country. Culinary delights are as

much a Boston attraction as its

historic and cultural amenities,

and seafood is often the favored

choice. There are more than 2,000

restaurants in Boston, serving all

manner of ethnic and domestic
fare.

Hotels are often the centers for

nightlife and entertainment in the

area. There is no shortage of piano
bars, jazz clubs, cabaret theatre

performances and dancing among
the Greater Boston hotels.

Hundreds of visitor attractions,

including six legitimate theatres,

seven repertory companies and
many smaller theatres can be found
in the Boston area. In November,
Boston's longest-running theatre

production, "Shear Madness," also
became the nation's longest-

running, non-musical production
in the history of American theatre.

Historic landmarks such as the

U.S.S. Constitution, Bunker Hill

Monument, the Freedom Trail and
Faneuil Hall continue to attract

millions of visitors each year.

The Museum of

Science added the

OmniMax Theatre last year, the

only theatre of its kind in the North-

east, giving visitors yet another
unique Boston attraction to enjoy
When the meeting or convention

has concluded, Boston is a terrific

gateway city for day trips to sunny
North Shore or Cape Cod beaches,

to Concord and Lexington historic

tours, to Western Massachusetts
or New Hampshire mountains.

The Boston Celtics (winners
of 16 basketball world champion-
ships), the Boston Red Sox base-
ball team (winner of the American
League championships), the Bos-

E
CO

Q

ton Bruins hockey team, the New
England Patriots and the Boston
Marathon (the nation's oldest and
most prestigious) are five more
good reasons to choose Boston
as a visitor destination.

Elegance is affordable in Bos-
ton, particularly during the winter

season when a group is assured
greater value and a wide variety

of unique activities. Theatre, music-
themed festivals, special museum
exhibits and some of the world's

best dining make for a warm wel-

come to a world-class city.

MASSMEETINGS
MASSACHUSETTS CONVENTION CENTER AUTHORITY

WASHINGTON, D.C.
1 522 K Street, N.W.

(202) 898-0909

CHICAGO
230 E. Ohio Street

(312)664-0676

NEW YORK CITY
516 Fifth Avenue
(212)575-3140

BOSTON
Prudential Tower Suite 225

(617)236-8168

MASSMEETINGS is a cooperative marketing program of the Massachusetts Convention Center Authority, Massachusetts Department of Commerce, Boston Convention &
Visitors Bureau, Bristol County Development Council. Cape Cod Chamber of Commerce. Pioneer Valley Convention & Visitors Bureau

and Worcester County Convention & Visitors Bureau MASSMEETINGS is a member of the Knsam Group

id The spirit of Massachusetts is the spirit of America.
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scussion with AIM .

manutacturing firms to the giants of

[ynes Ideal for Corporate Meetings industfy

Robert LaRosa, Executive Vice Pres-

iew people have organized and

H hosted as many corporate meet-

, ings as Eugene C. Fetteroll, Jr.,

e President of Human Resources

one of Massachusetts' largest and

»st respected associations, AIM —
;ociated Industries of Massachusetts.

a 19-year member of ASTD (Amer-

n Society for Training & Develop-

nt), Fetteroll has oranized hun-

ids of events, from small meetings

large conventions. He knows the

portance of the facility to the over-

success of any event.

ly demands for small corporate
etings are very similar to my
mands for large association events,

le needs of both types of events are

rgely the same— they just differ in

ale," Fetteroll observes. "My discus-

)ns with the staff at the Hynes Con-
ntion Center have convinced me
at the new facility is ideal for corpo-

fe
meetings as well as for conven-

ns, and will be second to none when
comes to service.

"

a past ASTD board member, past

esident of the Massachusetts and
hode Island chapters, and current

ivisor to ASTD chapters, Fetteroll

as developed an extensive list of

;mands for his facilities to meet.
hey include:
• Adequate ceiling heights, for pro-

jected presentations.
• No columns in the rooms.

• Excellent ventilation, to help deal

with smokers vs. non-smokers.
• Timely food service.

• A full range of A-V equipment
on-site.

• Dedication to the business:
• Staff must arrive early.

• Maintenance must be available

at a moment's notice.

• Staff should know the special

needs of meetings.

"From what I've seen, the Hynes is first

class all the way, and will rank right

up at the top along with the nation's

best full-service convention centers."

V V *»•

AIM is one of the country's most active

manufacturers associations. Its 2,800

members range in size from small

ident of AIM, has been working in an
advisory capacity with the Massa-
chusetts Convention Center Authority

for over a year. As a member of the

Technical Advisory Committee on the

Hynes opening, LaRosa has provided

valuable input regarding the Hynes
opening phase.

"The Associated Industries of Massa-

chusetts hosts 30 to 50 meetings a year,

so we are quite expert, as well as

extremely demanding," LaRosa says. "I

bring the users' viewpoint into every

meeting.

"I can tell you from experience that

everyone involved in the Hynes proj-

ect is receptive to input and responsive

to the needs of corporate meeting

planners." •

8 Dedicated Meeting Rooms

lynes to Host Small Meetings, Too

i hen we say the Hynes is

/%/ designed to serve the meeting
W W and convention industry, we
ut just as much emphasis on the 'meet-

ig' component as we do on the 'conven-
ion' component," says MCCA Director
f Marketing Ernest A. Lucci. He cites

he building's 38 dedicated meeting
ms as proof of his statement.

Eorporate meetings are a very impor-
ant segment of Boston's hospitality
ndustry, and it is therefore an impor-
ant focus for us at the Convention
"enter Authority," Lucci says. "From

the earliest planning stages we were
firmly committed to creating a building

that would provide hotel-quality meet-
ing rooms for the corporate market and
the association market."

The Hynes' 38 dedicated meeting rooms
total 68,244 square feet, and accommo-
date five to 1,200 people in a truly first-

class manner. All 38 meeting rooms are

fully carpeted and have tastefully deco-

rated walls. Painted cinderblock walls

will not be found in any of the Hynes'
meeting rooms.

The meeting rooms are spacious and
comfortable, and have suspended

acoustical ceilings averaging 16 feet,

which allows for all types of projection

capabilities. In addition, all the rooms

have built-in sound systems and

accommodations for audio-visual

presentations.

The ballroom and multi-purpose

auditorium double as meeting space,

bringing the total square footage of

meeting space to 129,788 square feet.

For top V.I. P. functions the Hynes offers

"Suite 300"— a large lounge/conference

room with secure access, private recep-

tion hall, kitchen and restroom
facilities. •
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ihy
nued from page 1

roughness — not to mention his

nory — when he began recalling

distances between electrical out-

,
pillars and fire extinguishers for

:ral convention centers. Not in feet,

in inches!"

hy confesses that he's unabashedly

husiastic about the meeting and
vention industry. "This is all I've

r wanted to do, professionally," he

s. "I studied facilities management
the University of Massachusetts,

worked on the facility side and on
exhibitor side. I know this business

1 1 just plain love it."

hy began his duties as General Man-
r of the Hynes early in November.

;hly recommended

ny industry professionals went out

:heir way to express their support
1 admiration for Leahy.

director of a major exposition
nagement firm wrote, in part,

>w that the Hynes is back, we as

3W Managers need a General Man-
r with a proven track record. We
:d someone who has a working
jwledge of the building and the

or situation in Boston. We need a
nager who is strong but fair. We
;d a General Manager who is sensi-

to us— your customers. We need
rk Leahy."

e Boston Herald quoted Joanne
wling, Director of the exhibition
iter at Boston's World Trade Center:

tie guy's terrific. In this industry,

lere there is a crisis every minute,
handles the operation of the shows
th a great sense of humor and a cool

ad.

du certainly won't find him working
hind a desk. He'll be on the loading
ck watching the freight come in,

iking sure there isn't any confusion."

mments like these led the members
the Massachusetts Convention

ithority to unanimously approve
ahy's appointment to the position as

s first General Manager of the new
hn B. Hynes Veterans Memorial Con-
ntion Center.

ahy's views

• "They've designed and constructed

Mark Leahy tours the Hynes' 5,000-seat multi-

purpose auditorium, scheduled for completion

soon during the Second Phase of the building's

opening.

a beautiful building," Leahy
exclaims. "I say 'they' because
it's still very new to me. But I'm
quickly becoming a part of the

MCCA team.

"The Hynes has the feeling of a

hotel, not a plain cinder block

building like some convention cen-

ters. The marble, brass, and other
finishing touches create a warm
and inviting atmosphere. All

buildings take on a 'personality,'

and I believe the Hynes' personal-

ity is friendly, inviting, professional

and completely first-class. Visitors

will feel it when they visit us."

• "The building's location couldn't

be better, situated among Boston's

three largest convention hotels,

and within convenient walking
distance of several others. And
many of Boston's best restaurants

and shopping districts are nearby."

• "Service is what is going to distin-

guish the Hynes as someplace
extra special. My philosophy is

to take a pro-active role, not a

reactive position. I anticipate the

needs and desires of the groups
holding events in the facility. I

believe in extensive pre-planning,

and will train my staff of Event
Coordinators to carry through
this philosophy.

"Through superior service, we will

overcome any convention plan-

ner's concern about the Hynes
being a 3-story building. The logis-

tics of exposition set-up and tear-

down will be my responsibility,

not their problem. I've performed
this [unction successfully many
limes in other multi-level build-

ings, and I know what works and

what doesn't.

"Every meeting coordinator ;

convention planner will experience
top-quality service and a true feel-

ing that the Hynes staff cares
about the success of their event."

• "I believe that the success of small
corporate meetings is just as impor-
tant as that of the mega-
conventions. Everyone who uses
the Hynes will be treated in a
truly first-class manner. Thus,
every group that books the Hynes
will be assigned an Event Coordi-
nator, who will have the authority

to implement the desires of the

event's sponsors. These Event
Coordinators will begin work on a

visitor's behalf as far in advance
as the group feels necessary."

• "I believe in being 'where the

action is'—and for me that means
being on the trade show floor and
on the loading docks. A conven-
tion center is only as good as the

people that actually do the work
— unloading trucks, haulifl^
crates and installing and dism^B
tling booths.

"I'm a very visible worker; the

tradespeople will see me and the

association managers will see me.
I believe in being responsive.

Thus, my staff will be in radio con-

tact at all times." •

Excellence
continued from page 1

throughout the country thought was
improbable, if not impossible: the

opening of a major convention center

on schedule and on budget. This

accomplishment illustrates our com-
mitment to the industry and the level

of professionalism of our dedicated

staff.

Users of the Hynes will continue to

experience this type of commitment
and professionalism when they use

our state-of-the-art facility. From our

top-notch General Manager to our

experienced staff of Event Coordi-

nators, and from our in-house staft^^,

our MASSMEETINGS sales represW
tatives in Chicago, New York City and
Washington, D.C., you'll find a level of

commitment that is second to none.

We invite you to put us to the test. • 1




