
MDPB Minutes 1/6/15, MFBO, 249 Lakeside Ave., Marlborough, Ma 

In attendance: 

Mary Jordan - Chair 

Darryl Williams – Treasurer 

Krisanne Koebke - Secretary 

Dave Hanson – Board Member 

Warren Shaw—Board Member 

Sam Shields—Vice Chair 

Kathy Herrick—Board Member 

Julia Grimaldi, MDPB Coordinator  

 

Not in attendance: 

Lynne Bohan—Board Member 

Sean Faherty – ANF 

 

Guests: 

Marjorie Cooper, Heidi & Ellie Cooper 

 

Meeting called to order by Mary Jordan at 9:49 am  

 

New Business:  

2014 Grant Updates 

Barbara Hanley: MCG: 

Edible Boston ad cost was $8600, $8000 was covered by our grant.  They did see a FB spike in 

interest, but cannot really be measured.  The social media side is actually more measurable, and 

provides really valuable information, i.e. demographics, geographic, etc.  “Millennial” are 

actually the biggest cohort.  MCG feels the social media component was a huge success.  

Content has included “look who’s a member”, MA cheese features, recipes, etc.  All of the 

monies from the 2013 grant had not been spent (internal mistake); the final VIMEO banner video 

is being edited now.  It will be promoted on FB.  They have their annual meeting at the end of 

January, and then have several small ideas for events throughout the year.  They are envisioning 

a really big pairing event as their next big splash.  Board line of questioning lead to whether 

Guild members saw increases in sales/distributions because of our last grant, Barbara said she 

would be lying if she said she could scientifically state that it did, but everyone has seen more 

business, and they did see an increase in membership (about 65 member increases).  They were 

having website issues which didn’t get fixed until September/October which actually prevented 

joining. 

 

Jill Monti: NEDPB 

Milk Drive project focused on Food Bank clients & community support.  Food drives now have 

the capabilities to handle the fluid milk, they just need the product.  Jill organized a tour of 

Western MA Food Bank by 25 local RDs who work with Food Bank target audiences to make 

them aware. Jill reached out to Edible Boston to help promote the Great American Milk Drive; 

they received a discounted ad rate for the promo & hope to work on other projects together in the 

future.  They also promoted at Mix Fest, Dan Rea on WBZ (purchased advertising), and Boston 

Local Food Festival.  Total donations to date through the website milklife.com/give have 



resulted in 4,693 gallons of any kind of cow’s milk (vouchers which can be turned in any place 

that sells fluid milk).  Some roadblocks with retailers getting on board & having checkout 

campaigns are their own hunger relief programs, & other checkout promotions.  This program 

used $7500 of our grant & was matched + by other NEDPB states.  NEDPB is planning to 

continue their work with the Milk Drive in 2015. 

The Blogging project culminated in the tour at Hornstra’s.  As a result, several of the guests 

relayed their experiences on FB & social media outlets.  Julia complimented John on how he 

handled the questions about practice, etc, and how he answered for all varieties of dairymen.  

There is still about $6,000 left from this part of the grant, which runs through June.  This money 

will be spent with parent publications, and possible second influencers’ tour. See attachment. 

  

Kelly Coleman: CISA 

One aspect of the work that Kelly discussed was how CISA is working with the economic info 

Dr. Lass is gathering from the producers to form it into numbers and information that the 

consumers can relate to and should understand.  Dr. Lass is still formalizing the 2012 numbers, 

and developing indices that will work for transforming that info into 2014 numbers.  They’re 

also keeping up Buy Local websites, written pieces (CISA’s print magazine, Sustainable 

Nantucket), social media postings, etc.  They have done several farmer pieces (Barstow Farms, 

Richardson’s Farm). 

This type of promotion is different from CISA’s traditional direct marketing relationship, but 

Kelly feels like it is helping CISA because some of the direct marketing channels have become 

flooded in other commodities as well & they need to be able to help consumers see how they are 

still supporting local.    See attachment. 

 

Debi Hogan, Christopher Szkutak, MAC: 

Debi summarized the newsletter on anaerobic digestion, the workshop at Barstow’s, the website 

activities (work well for individuals BUT would work great as a resource for farmers hosting 

tours), the 4 mini-grants that will be on the website as soon as they ready.  Feedback forms were 

attached to online lessons, so they can qualify how much they are being used.  Our grant 

($6,000) funded the $1,000 worth of dairy specific mini-grants, the kid’s dairy specific activities, 

and went into the general budget.  Other commodities do not specifically contribute, but no one 

else has a state-mandated fund either. See attachment. 

 

Lisa Damon & Simca Horwitz, MF2S: 

Harvest of the Month expanded to a full 12 month program with our support.  They partnered 

with NEDFC to share materials with each other & with participating schools (800 cafeterias).  

They are planning a mid-year evaluation in February with the schools they are working with.  

There are about 138  K-12 school districts, 13 colleges, & 2 hospitals currently participating.  

For this year, some of the schools are planning quesadillas, adding different cheeses to salads, & 

breakfast parfaits for Dairy in March.  The college & hospital environments provide an outlet for 

a different, wider, variety of product (i.e. ice creams) because of the looser requirements.     

   

Lisa Burnett, NEDFC: 

1600 participating schools in MA are eligible for the mini-grants from our funding.  NEDFC 

typically spends almost $200,000 in MA, so our money ($50,000) has already been spent.    See 

attachment. 



   

Donna Wolman, Big E: 

The Big E hosted 1.49 million people during the 2014 fair season. Farm a Rama had an 

estimated 900,000 visitors. Methane Digester Exhibitor came in 2
nd

 place for 2014 IAFE Ag 

Award across the country in category 10. Many thanks to Barstow’s and Pine Island Farm for 

their help and time to develop exhibit and education. Mass milk in Hampden County milk booth 

was well received. John Kokoski was pleased with his participation and ability to sell milk at the 

fair. New website allowed for MDPB logo on additional pages.  

Surveying done at two exit gates on a week day and a weekend. See attached report. 

Plans to continue exhibit for 2015 and improve Farm a Rama exhibits.  See attachment. 

 

Old Business & Updates: 

 

Old Business:  

RFR review to be addressed at next meeting 

MDPB Annual Mtg with MADF, 2/18/15 at the Blue Bonnet, Northampton 

Motion made Darryl to spend $2,000 on the meeting 

Warren 2
nd

 motion. 

Affirmative vote 

 

General Business: 

 

Secretary’s Report: Motion to accept the minutes from 11/18/14.   

Darryl moves to approved minutes  

Sam 2
nd  

motion 

Affirmative vote 

 

Treasurer’s Report: numbers as of 1/6/15 

Treasure’s report not approved 

 

Next Meeting: January 13, 2015 @ 10 am  

 

Public comment: Marjorie Cooper, Heidi & Ellie Cooper  

 

Sam made the motion to adjourn the meeting 

Warren 2
nd

 the motion 

Affirmative vote. 

Meeting adjourned at 2:37 pm 

 

Respectfully submitted 

Krisanne Koebke, Secretary 


